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To Our Fellow NSSF Members and Friends,

The year 2011 marks our golden anniversary!  
It’s hard to believe that the men of vision, 
such as Warren Page, John Olin, and Bill 

Ruger, laid the foundation for our continued 
successes a half-century ago. You can view a 
historical perspective of the National Shooting 
Sports Foundation’s first 50 years through the DVD 
in the pocket of page 19 of this report.  The pages 
that precede that cover tell of our most recent 
contributions to that rich history.  
 2010 has surpassed all expectations as a banner 
year for both the shooting sports and the National 
Shooting Sports Foundation. Coming after 2009’s 
spectacular successes, that’s saying quite a lot!
 Sales of sporting firearms, ammunition and 
accessories have remained strong and at near-record 
levels, and newcomers have entered the shooting 
sports in numbers not seen in many years. Our new 
programs such as “Pull the Trigger” have responded 
to this surge by giving beginners helpful video tips 
on our greatly expanded website about everything 
from proper sight picture to how to sight-in a rifle—
and equally as important, “Where to Shoot.org” and 
“Where to Hunt.org.”
 From our completely revamped “3 click” 
website (nssf.org), to our First Shots introductory 
shooting program, to our Modern Sporting Rifle, 
Traditional Ammunition  and Microstamping public 
education programs, we’ve helped promote, protect 
and preserve America’s shooting sports. Our success 
can be measured by your confidence in us, with 
a record 6,000-plus members—manufacturers, 
wholesalers, retailers, gun clubs, shooting ranges, 
outdoor media and conservation organizations 

among them.
 In the courtroom, the U.S. Supreme Court held 
that the Second Amendment to the Constitution 
recognized an individual right of law-abiding citizens 
to keep and bear arms, upon which neither the 
federal, state nor local governments can infringe.  
This, in turn, saw legislative enactments to ease 
some of the most draconian anti-gun laws; and 
urbanites may now begin to enjoy lawful firearms 
ownership and legally protect their families to a 
degree undreamed of just a very few years ago.
 Legislatively, the firearms and ammunition 
industry gained even footing with other industries 
paying excise taxes via an act overwhelmingly 
passed by Congress and signed by the president to 
provide for an equitable quarterly, rather than bi-
weekly, payment schedule.
 Another great accomplishment was the instant 
mobilization of tens of thousands of members of 
the shooting community to express their displeasure 
over a petitioned ban of traditional ammunition put 
before the U.S. Environmental Protection Agency. 
That agency promptly dismissed the petition, 
correctly holding that it had no statutory authority 
to ban traditional ammunition. And, we defeated an 
effort by Mayor Bloomberg to pass microstamping 
legislation in New York state while we were 
successful in having federal legislation introduced 
to have this flawed concept studied by the National 
Academy of Sciences.

Support for lawful firearms ownership, hunting 
and the shooting sports has never been 
higher. Perhaps even more gratifying, violent 

crime involving the misuse of firearms is at a 25-
year low, and firearms accidents have continued to 
drop, to a fraction of 1 percent of all unintentional 

fatal injuries, the lowest 
number in more than 
100 years.  All of this 
has occurred despite 
rapid growth in both the 
general population and 
the number of firearms.  
Even hunting license 
sales increased last year, 
the first such significant 
turnaround in many years.  
These trends are all the more remarkable because 
they occurred during a severe economic downturn 
and amidst predictions of impending doom—which, 
thankfully did not occur.

So where do we go from here?  2010 will be 
a tough act to follow, but with so many good 
people seeking to advance our common goals, 

we will continually review our existing programs, 
modify them as needed and come up with new ones 
to meet our constantly changing challenges, as we 
have done throughout our 50-year history.  Each year 
builds on our previous accomplishments. With your 
help, we will continue the legacy of our founders to 
grow the shooting sports, preserve our way of life 
and protect the precious rights we have as citizens 
in the freest democracy the world has known.
 Good luck and safe shooting!

Sincerely,

Stephen L. Sanetti
President & Chief Executive Officer
National Shooting Sports Foundation

From the President
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The SHOT Show

the Shooting, Hunting and outdoor trade 
Show and conference, better known as 
the SHot Show, returned to Las vegas at 

the Sands expo & convention center in January 
2010 to kick off the business year.  Its return to the 
entertainment capital of the world was celebrated 
by a near-record number of attendees and an all-
time record number of media, which topped 1,800.  
If that wasn’t enough to demonstrate the demand 
to be at the SHot Show, the assemblage of 
exhibitors despite a down economy and a planned 
“right sizing” jumped the show’s ranking of largest 
trade shows in the United States, according the 
tradeshow Week, from 22nd to 13th. NSSF is the 
owner and sponsor of the SHot Show, and the 
proceeds provide much of NSSF’s operating 
revenue, keeping membership dues below those 
of comparably sized trade associations and helping 
to provide a plethora of services and funding 
NSSF’s many hunter and shooter recruitment and 
retention participation programs. 

Educating Attendees, 
Exhibitors and Media

A trip down each aisle is an education in itself, 
but the 2010 SHot Show provided many 
other opportunities to make the most of the 

show experience and grow professionally. 

A New Logo for Our Times
For the first time in 34 years, a new SHot Show 

logo was adopted, and designed in-house by 
NSSF’s creative services team. It welcomes and 
supports all segments of the world’s largest 
shooting, hunting and outdoor trade show, 

which has also become the nation’s largest cutlery 
show and law enforcement trade show.

NSSF held a press conference on its 
modern sporting rifle campaign, 
educating many of the media members 

in attendance on these firearms’ place in 
the sporting world and the 

need for accurate reporting 
on their nomenclature and 

functioning.  
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PROMOTE
hunting and shooting sports

the State of the Industry Dinner, held in the 
Palazzo Ballroom of the venetian Hotel and 
casino at the conclusion of the opening 

day of exhibits, presented a sold-out gathering of 
industry members the opportunity to dine, chat and 
learn more about developments in the industry and 
NSSF, its industry trade association.
 NSSF Senior vice President & chief marketing 
officer chris Dolnack emceed the evening 
celebration, which provided the opportunity for 
NSSF chairman of the Board of Governors robert 
L. Scott, NSSF President & ceo Steve Sanetti and 
an award-nominated in-house-produced video to 
deliver highlights of the industry 
association’s challenges and 
accomplishments. An example of 
NSSF’s support of the Professional 
outdoor media Association and of 
outdoor communicators, in general, 
came to life with the presentation of 
the NSSF-sponsored PomA/NSSF 
Grits Gresham Shooting Sports 
communicator Award to the former 
shooting editor of Field & Stream 

magazine, David e. Petzal.  South Dakota Gov. mike 
rounds was a guest of honor.
 comedian Dennis miller may have made his 
mark on Saturday Night Live and monday Night 
Football, but it was at the tuesday night State of the 
Industry Dinner that he scored a big hit with the 
1,600-plus guests in attendance.

Attendees profited from 
the first Law enforcement 
educational Program, 

co-sponsored by Law officer 
magazine.  

the annual day of business-building sessions at 
SHot Show University preceded the show’s 
official opening, and free seminars during 

the show, including popular programs with officials 
of the Bureau of Alcohol, tobacco, Firearms and 
explosives (AtF), educated attendees on business 
practices and regulatory compliance.  

An Evening of Camaraderie

exhibitors 
in 2010 
gained expert advice 

on maximizing the return 
on their SHot Show 
investment from 
three new webcasts 
and the recast 
of webinars 
prepared 
for the 2010 
show.  

NSSF also 
reached 

out to SHot 
Show participants 

through focus groups 
and live chats to gain 

constructive suggestions on how 
the show can become an even 
greater asset to their businesses.
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An array of new programs were implemented to help NSSF fulfill its strategic plan of increasing 
participation in hunting and the shooting sports by 20 percent by 2014.

to encourage First Shots participants to 
return to the range, NSSF introduced 
First Shots “2nd round” in 2010, which 

allows ranges to concentrate on a specific aspect 
of shooting.  Its goal is to further educate novices, 
building their confidence, knowledge and skills, 
while also helping them to create a social network 
within which to enjoy the shooting sports with 
friends and mentors.

2nd Round — Moving Forward

the eighth Annual Shooting Industry masters, 
owned and operated by FmG Publications, 
raised a record-breaking $32,000 for First 

Shots, bringing the amount raised by the event in 
two years to $57,000.

Modern sporting rifles have been introduced 
to First Shots seminars. The first MSR First 
Shots was held at the Lower Providence Rod 
& Gun Club in Audubon, Pa., in August.

Vehicles For Recruitment and Retention
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When it comes 
to learning 
about 

shooting and firearms 
ownership, not 
knowing how or 
where to start can 
be an intimidating 
hurdle. NSSF’s First 
Shots seminar is a 
great way to introduce 
first-time shooters to 
firearm safety and 
the shooting sports. 
A combination of 
classroom discussion on 
firearm fundamentals, safety and laws regarding ownership, and a closely supervised live-firing session, 
have brought thousands of newcomers to the range for the first time—and they keep coming back. 
Participating ranges must be NSSF members, so First Shots provides a valuable member service while 
serving as a proven membership-recruitment tool.

In 2010, Arizona rolled 
out First Shots and First 
Shots 2nd round at state 

ranges through a task Force 
20-20 models of Success 
Grant.  First Shots was 
also part of a coordinated 
promotional effort in the 
twin cities, at which three 
ranges presented a half-
dozen seminars. 

PROMOTE
hunting and shooting sports
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SCORECARD

increase in participating ranges and the 
number of seminars in 2010.

states have held seminars.

of First Shots participants have returned 
to the host range an average of six times 
in the first half year after the seminar, an 
average of once a month!

have purchased membership at the host 
range.

have visited a different range since their 
First Shots. 

have taken a formal concealed carry permit 
or NRA basic pistol class.

have met their state’s requirement for 
purchasing/owning a handgun.

have purchased equipment. (A four percent 
increase from the last survey. They have 
spent an average of $559.39.)

20%

43

40%

11%

28%
17%

56%

47%

An introduction to shooting
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Families Afield is an education and outreach program to help states create 
hunting opportunities for youth under close supervision of licensed 
adults, so that more families may enjoy America’s greatest outdoor 

tradition together. established in 2005 as a joint initiative among NSSF, the 
National Wild turkey Federation and the U.S. Sportsmen’s Alliance, Families 
Afield and local state agencies have effected legislation in 30 states.

more than 418,000 apprentice licenses were sold from 2005 through 2009, according to 
statistics from the 24 states able to report apprentice license sales numbers. Pennsylvania 
is a stellar example of the success of Families Afield; more than 30,000 apprentice licenses 

were sold in 2009-2010.

Families Afield

Vehicles For Recruitment and Retention
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Pull The Trigger

A new electronic communication of 
brief messages about basic hunting 
and shooting skills designed to 

motivate inactive and new hunters and 
shooters to participate and to increase 
the participation of current hunters 
and shooters has been extraordinarily 
successful. Done with the cooperation of 
GunBroker.com and initially circulated 
to its 800,000-plus database, Pull the 
trigger, relying heavily on video, is now 
published in a specific NSSF version and 
is available for use and distribution to all 
state agencies and NSSF members.

PROMOTE
hunting and shooting sports

the initiative distributed approximately 
20 grants to colleges in 2010 to help 
them establish and/or strengthen their 

shooting programs. to simplify the process 
of establishing a collegiate shooting sports 
program, NSSF, in collaboration with Dr. 
Duane Shepherd of Fort Hays State University, 
documented the steps to take, which is posted 
at the cSSI website. An impressive result of 
the initiative was the inaugural Annual New 
england clay target championship, held at 
the minute man Sportsman’s club in Billerica, 
mass.  there, 75 students from seven colleges 
and universities competed.

Collegiate Shooting 
Sports Initiative

the collegiate Shooting Sports Initiative, 
through technical support and monetary 
grants, was launched to help colleges 

and universities jumpstart shooting clubs and 
teams or help to strengthen and expand those 
already in place.  the program aims to not only 
introduce new shooters to the sport but also 
retain those introduced to recreational shooting 
during their high school years.

9
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National Range Inventory

An updated inventory of shooting 
facilities across the nation has been 
completed under the guidance of NSSF’s 

Information technology and research teams, 
and the results are reflected in the easy-to-use 
Find a range feature at wheretoshoot.org on the 
NSSF website.  there, more than 6,800 shooting 
facilities can be located through a state-by-state, 
province-by-province customized search.

Boy Scouts of America

the 2010 Boy Scouts of America National 
Jamboree, in Fort A.P. Hill, va., was the 
100th anniversary of the event, and NSSF 

supported the celebration by sponsoring and 
running camp thunder, where more than 700 
Scouts per day were introduced to “Scouting clays,” 
a 5-Stand variation that is being presented to 
councils nationwide.  A sporter 
rifle event also debuted at 
the Jamboree.  more than 
186,000 times Scouts 
stepped to the firing line 
at the various shooting 

venues of the Jamboree, firing a total of 1,109,368 
rounds!  For the fourth consecutive year, NSSF made 
a $100,000 investment in Scouts’ participation through 
Shooting Sports grants.

Vehicles For Recruitment and Retention
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PROMOTE
hunting and shooting sports

The Range Partnership 
Grant Program

the National Shooting Sports Foundation 
is looking for unique models that move 
the needle on recruiting new shooters, 

re-activating lapsed shooters and increasing 
opportunities for active shooters. In 2010, through 
its range Partnership Grant Program, NSSF made 
an investment of $232,000 in prototypical efforts that 
promised not only success for the recipients but also 
for other ranges around the country. In the third 
year of the program, NSSF funded nine deserving 
proposals. 

Task Force 20-20

task Force 20-20, the committee created at the NSSF 
Shooting Sports Summit to evaluate opportunities 
to grow hunting and the shooting sports, has 

been formulating “Strategized models of Success,” to be 
presented at the next Shooting Sports Summit on June 7-9, 
2011, in Louisville, Ky.  the presenting states—Alabama, 
Arizona, minnesota, Nebraska, New Jersey, oregon and 
South carolina—have been tailoring programs for their 
own states that could prove to be “models of success” for 
others.  “take me Hunting,” “take me Shooting” is such 
a model.  the pilot campaign, through 
motivational messages in print ads, direct 
mail and a website developed by NSSF 
creative Services, aimed to reactivate 
hunters and inspire them to mentor a 
novice. the program focused on Alabama, 
New Jersey and South carolina. tested 
in the summer and fall, results are being 
evaluated in consideration of launching a 
nationwide campaign.

Best Practices Brought to Life

the Best Practices Guide for recruitment and 
retention of hunters and shooters, created under 
the coordination of NSSF, has gone from print 

to webinars.  State agencies and others began seeing a 
chapter of the celebrated workbook become available 
each month at www.nssf.org, and by the end of the year 
eight chapters had taken on the webinar format.

11
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Congressional Fly-in
and the Formation of a PAC

executives from NSSF voting member companies 
went to Washington, D.c., for our third annual 
congressional Fly-in.  Among the actions taken 

during the event were the launching of the NSSF Political 
Action committee (PAc) and the issuing of a landmark 
economic-impact study to the Senate majority and 
minority Leaders and other members of congress. the 
PAc was formed to protect the industry by supporting 
pro-industry, pro-sportsman and pro-Second Amendment 
candidates for elected office. Wisconsin congressman ron 
Kind was awarded the NSSF Legislator of the Year Award 
for his sponsorship of the excise tax equity bill.

Excise Tax Equity

NSSF wrote the excise tax reform legislation, championed 
it and developed a coalition with the National rifle 
Association, Ducks Unlimited and other conservation 

groups. this combination of efforts led to an historic reform of 
the payment schedule of firearms and ammunition manufacturers 
to the Pittman-robertson trust Fund. Switching from the unique 
bi-weekly schedule to the same quarterly schedule of other 
industries, firearm and ammunition manufacturers now can find 
relief from borrowing money to ensure on-time payment and will 
be spared many of the thousands of staff-hours formerly required 
to administer the necessary paperwork to complete bi-weekly 
tax payments. NSSF’s active efforts led to the reform’s 412-6 vote 
in the House of representatives and unanimous consent in the 
Senate, followed by the president’s signature.  

Guarding the Industry at the State Level

While NSSF fought for the industry’s best interests at the federal 
level, it aggressively guarded the state capitals as well.  NSSF 
actions had a desired impact on legislation in 2010 in 16 states.  

In california alone, NSSF protected the industry and sportsmen by 
working not only against microstamping, but also against a traditional 

ammunition ban, a one-gun-a-month bill, a so-called 
assault weapons ban and a .50-caliber ban.

Victories in the 
Supreme Court

the NSSF was a watchdog 
over the U.S. Supreme 
court, filing Amicus 

briefs in two cases whose 
decisions had far-reaching 
ramifications.  In McDonald v. 
City of Chicago, the justices ruled 
in favor of NSSF’s position, 
restating the right of individuals 
not only at the federal level, but 
at the state and local level as 
well, to own and bear firearms.  
In the case of United States v. 
Stevens, NSSF sounded the 
alarm to the outdoor media and 
the conservation community 
of this challenge to the First 
Amendment that could have 
criminalized the depiction of 
hunting in videos.

Government Relations
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Protecting Ammunition 
Manufacturers

two particularly significant attacks on 
ammunition manufacturers were launched, 
and NSSF led the fight to protect the industry. 

A coalition of anti-hunting and other interests 
petitioned the environmental Protection Agency 
to ban the manufacture and use of traditional 
ammunition with lead-core components. NSSF 
inspired a grass-roots reaction that brought a prompt 
rejection of the petition, in which the ePA’s decision 
reflected the very points NSSF communicated to the 
federal agency in its formal objection. NSSF followed 
this action by championing federal bills introduced 
by Arkansas Sen. Blanche Lincoln and Georgia rep. 
Paul Brown to clarify the longstanding exemption of 
traditional ammunition from regulation under the 
toxic Substances control Act.

Taking on Microstamping

microstamping is a process intended to 
minutely laser engrave the firearm’s make, 
model and serial number on the tip of a 

gun’s firing pin, so that, in theory, it imprints that 
information on fired cartridge cases.  It, however, 
has been determined by an independent, peer-
reviewed study to be unreliable and does not function 
as the patent holder describes. NSSF took on the 
microstamping issue at the state level from coast to 
coast, defeating it in several states and coordinating 
aggressive grass-roots support, conducting a radio 
campaign and strengthening relations with law 
enforcement to defeat New York city mayor michael 
Bloomberg and the mayors Against Illegal Guns in 
their attempt to legislate microstamping in New York 
State.  on the federal level, NSSF encouraged and 
supported a bill that would require an extensive study 
of the feasibility and merits of microstamping by the 
National Academy of Sciences.

Educating Against Straw Purchases

Don’t Lie for the other Guy, the decade-long 
cooperative program with the Bureau of 
Alcohol, tobacco, Firearms and explosives, 

built toward its second billion media impressions 
while carrying out its campaign to educate retailers 
to detect and deter straw purchases and to alert 
the public to the penalties they may incur for 
participating in such an illegal purchase. Special 
emphasis was given to the campaign in areas along 
the Southwest border.

Strengthening Our Relationship with Law Enforcement

the firearms and ammunition industry shares with law enforcement common 
goals regarding the safe and law-abiding sale and use of the products it 
manufactures.  to strengthen the relationship between the two and emphasize 

NSSF’s appreciation of the job of law enforcement officers, NSSF contributed 
$100,000 to the Fraternal order of Police to honor fallen law enforcement. With 
similar motivation, NSSF had a strong presence at the annual meeting of the 
International Association of Police chiefs in orlando.

PROTECT
hunting and shooting sports
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Media and Public Relations

The Modern Sporting Rifle Campaign

maligned in mainstream media as “assault weapons” and even misunderstood by some members of 
the shooting community, Ar-15-platform rifles became the focus of a concerted effort to clear up 
misimpressions and protect these popular firearms from unwarranted legislative bans.  In 2010, 

NSSF realized significant results in its collective efforts to address media groups, conduct a press conference 
at the SHot Show, create a dedicated website with meaningful content and produce fact sheets and pocket 
cards. Since the campaign began, no federal legislation has been introduced concerning modern sporting 
rifles, and surveys show them to be the most popular modern sporting firearms being sold today.

impressions

articles written

media press globally reached

MSR dedicated website visits

MSR online video views 

46 million

346

2,100+

100,000

50,000

14
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PROTECT
hunting and shooting sports

Traditional Ammunition Campaign

NSSF continued the education process 
to combat inaccurate charges from anti-
hunting groups that traditional ammunition 

contaminated game meat and diminished raptor 
populations by effectively countering accusations with 
accuracy. through articles in magazines, op ed letters 
in newspapers, appearances before outdoor writer groups 
and the creation and support of grass-roots interests in 
designated states, NSSF has educated the media and the public 
to federal studies that demonstrate the safety of eating game and 
the phenomenal growth of raptor populations.  It also helped unite 
broad support to rally sportsmen and business interests to defend their 
state against attempts to legislate against traditional ammunition and 
thereby attack hunting.

Hunting Works for America

NSSF directed an effort to unify the many interests that have a 
financial stake in hunting and the shooting sports—chambers of 
commerce, restaurants, hotels, service stations et al—along 

with active sportsmen and conservation groups, to create 
Hunting Works for America, a grassroots organization that 
will stand up for the interests of hunting and the shooting 

sports and the jobs that the two create.  three state 
organizations bearing the names Hunting Works for Arizona, 

Hunting Works for minnesota and Hunting Works for North Dakota 
were the first to form under the umbrella of this national movement.

15
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Building a Stronger NSSF

Increasing Membership Rolls, 
Rewarding Support

the membership of NSSF is the key to its 
strength.  In 2010, NSSF membership 
climbed over 6,000, a record in its 

remarkable 50-year history.  voting membership 
exceeded 50 for the first time, with the addition 
of a dozen new voting members.  voting member 
dues were decreased, in great part because of the 
streamlined process of bringing the collection 
of membership dues in house; yet services were 
increased.  Among those services to voting members 
were the awarding of twenty $1,000 scholarships to 
employees and their families, participation in the 
congressional Fly-in, membership on NSSF’s export 
committee, free research, free lists of SHot Show 
media and NSSF members, and discounted booth 
space at the SHot Show.  Furthermore, NSSF’s 
membership roll was strengthened by gaining more 
than 400 retailer members.

NSSF’s industry research and analysis experts continued to 
support members and staff with timely statistics, reports and 
studies on current issues.  A milestone was reached with the 

500th customized market report, studies that help 
individual members interested in opening a shooting 
range or retail store with detailed demographic and 
market information for a specific area. Updated 
versions of the Industry reference Guide and Industry 
Intelligence reports collected important research 
and presented it with an eye-popping graphic 
treatment. monthly, NSSF offers Survey tracker/
market Indicator and adjusted NIcS figures; quarterly, 
members receive FAet data and import index 
figures. Among the many relevant and innovative 
studies commissioned in 2010 were those conducted 
by Harris Interactive and responsive management, 
revealing increases in hunting participation for the 
first time in decades. 

NSSF Membership
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Providing Tools for Success
NSSF provided its members with many helpful 
resources in 2010, including a membership packet on 

flash drive and an enhanced members-only website that 
lists virtually every 
resource and 
benefit offered 
to members.
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PRESERVE
hunting and shooting sports

With guidance from NSSF’s Association of 
Firearm retailers (AFr) and its advisory 
group, the Foundation provided FFLs a new 

Form 4473 overlay, which simplified completion of this 
federal form and helped assure accuracy.  Four retailing 
guides from respected author tom Shay, a new retailer 
guide on AtF compliance and five retailer webinars 
from marketing expert Bill Kendy all were created 
for and became available to NSSF retailer members. 
Highly respected research firm Southwick and 
Associates conducted a retailer survey that is providing 
important data and the opportunity to order extremely 
customized reports. In addition, NSSF helped 
strengthen statewide firearms retailer associations, 
playing a significant role in bolstering membership 
numbers in Pennsylvania, michigan and Illinois, resurrecting 
and solidifying the massachusetts group 
and supporting Illinois’ association in 
its lawsuit against chicago’s defiant post-
McDonald v. Chicago ordinances that 
ban a retailer or shooting range from 
opening up within the city limits.

to help federally licensed firearms 
retailers keep up with the latest 
regulations and changes related to 

their business, NSSF, the Bureau of Alcohol, 
tobacco, Firearms and explosives and 
the National Instant criminal Background 
check System jointly sponsor an annual 
series of retailer education Seminars.  In 2010, 
the national tour of seminars visited five 
locations—el Paso, texas; Anaheim, calif.; 
Harrisburg, Pa.; marietta, Ga.; and St. Paul/
minneapolis, minn.  A total of nearly 600 
retailers attended these educational seminars, 
with an average attendance of 119 retailers 
per seminar.  to date, more than 8,000 FFLs have 
attended more than 70 seminars nationwide.

NSSF’s Association of Shooting ranges grew significantly in 2010, counting among 
NSSF membership 1,066 shooting facilities. the ASr Advisory committee 
updated its strategic plan to reflect and strengthen the Foundation’s mission to 

promote, protect and preserve hunting and the shooting sports, and it demonstrated 
that commitment with a number of  important accomplishments.  It helped create state 
range associations in Idaho and Washington, reflecting the similar strategy of the AFr in 
unifying interests at the state level.  valuable tools for success offered to NSSF members 
in the shooting range community included guidance on the NSSF website to successfully 
creating a shooting range and to establishing successful range programs; updated 
revisions of 16 range publications; creation of a new set of range-safety posters; and an 
improved range report magazine, “the” trade magazine for the shooting range industry, 
whose circulation climbed above 10,000 for the first time in its history.  Four video 

webinars on multi-generational marketing resources for shooting 
ranges and webinars on sound environmental approaches to 
managing shooting facilities all began development in 2010.  At the 
same time ASr promoted its Five Star range evaluation program, a 
standard to which all ranges might aspire; in 2010, nearly a dozen 
ranges were granted the esteemed Five Star certification.

17
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NSSF’s marketing 
communications 
and information 
technology experts 
teamed to create 
an award-winning, 
redesigned website that 
not only introduced 
new features but also 
simplified navigation 
to virtually three 
clicks to any desired 

information on the site. more 
than 3.5 million visitors clicked 
on www.nssf.org in 2010. In all, 
NSSF marketing communications 
won eight nationally known 
communications awards.

2010 was the first 
full year of NSSF’s 
rebranding 

initiative, unifying 
and identifying NSSF 
and its wide range of 
communication vehicles.

Building a Stronger NSSF

A new, in-house broadcast 
studio created video press 
releases, productions for 

NSSF’s Youtube website, the 
award-nominated state of the 
industry presentation, Bullet 
Points video features and many 
other timely productions.  

Under the direction of Pr News’ Digital 
communicator of the Year, Bill Dunn, who is 
NSSF’s manager of emerging media, NSSF was 

in the forefront of social media opportunities, creating 
a following of thousands on Facebook, twitter and 
Youtube and generating immediate communications on 

issues of importance.

WWW.FIRSTSHOTS.ORG

An introduction to shooting

More hunters and shooters
mean more customers for you.
We are the National Shooting
Sports Foundation, the trade
association of the firearms,
ammunition and shooting
industry. When you become a
NSSF member, you enable us to
attract, excite and inform new
hunters and shooters in every
state about the sport we love.
We speak for you in the field,
on the shooting range,
Washington, D.C. and in state
capitals. Help us make your
voice louder and stronger
where it counts. Isn’t it time to
become a NSSF member? To
join, contact Bettyjane Swann
at (203) 426-1320 or
bswann@nssf.org. The future of
your business depends on it.

www.nssf.org

Your
Future
Is Our

Business
National Shooting
Sports Foundation®

www.nssf.org/college

Collegiate Shooting
Sports Initiative

PRESERVE
hunting and shooting sports
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Ready. Aim. Click!

www.nssf.org

Looking for a place to hunt or shoot? Just aim your mouse 
at www.huntandshoot.org first and you’ll have more time 
in the field or at the range. Huntandshoot.org is the largest 
and most comprehensive online resource specifically 
designed to locate the best and closest places and services 

when you plan your next outing. this free site is chocked 
full of information that is verified by the National Shooting 
Sports Foundation, the trade association for the firearms, 
ammunition and outdoor sports industry. So before you 
pack your gun, point your mouse.

National Shooting
Sports Foundation®

The most comprehensive hunting and shooting site on the web!
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2010 was, indeed, a building block in the history of the 
National Shooting Sports Foundation. Now take a video 
stroll through NSSF’s impressive 50-year history.

State of the Industry/
Report to Membership Video
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Professional Outdoor Media Association’s 
Diamond Cornerstone Award

International Hunter Education Association 
Industry Award

Associations Advance America Award of Excellence
Project childSafe

Associations Advance America Honor Roll
Don’t Lie for the other Guy

Maryland Department of Natural Resources 
Wildlife Advisory Commission’s Conservationist of 
the Year

APEX Excellence in Communications Award—
Website Category—
www.nssf.org

APEX Excellence in Communications Award—
Special Purpose Campaign, Programs and Strategic 
Plans Category—
modern Sporting rifle campaign

PR News Finalist, Honorable Mention Recipient
Best New Website for a National Organization—
www.nssf.org

PR News Platinum Award Finalist, Honorable 
Mention Recipient
Re-Branding Category

PR News Platinum Award Finalist, Honorable 
Mention Recipient
Video Program Category—
State of the Industry

PR News Non-Profit Marketing Communications 
Team of the Year Award Finalist, Honorable 
Mention Recipient

PR News Non-Profit Award Finalist, Honorable 
Mention Recipient
Branding/Re-Branding Category—

PR News Non-Profit Award Finalist—
Annual Review Category—
State of the Industry Annual review/video

Appointed to Federal Wildlife and 
Hunting Heritage Conservation Council—
Steve Sanetti, president & chief executive officer

California Association of Firearms Retailers’ 
President’s Award
Lawrence G. Keane, senior vice president 
& general counsel

Appointed to Board of Directors of 
Congressional Sportsmen’s Foundation—
Steve Sanetti, president & chief executive officer

Reappointed to Defense Trade Advisory Group—
Lawrence G. Keane, senior vice president 
& general counsel

Certified as Senior Professional in Human 
Resources from the HR Certification Institute—
Deb Kenney, managing director, human resources 
& administration

Certified in Exhibition Management (CEM) 
from the International Association of 
Exhibitions and Events—
Diedra cauley, director, exhibitions & conferences

Named PR News 
Digital Communicator of the Year—
Bill Dunn, manager, emerging media

Installed as president of the New York State 
Outdoor Writers Association—
Glenn Sapir, director, editorial services  

Inducted in New York State 
Outdoorsmen’s Hall of Fame—
Glenn Sapir, director, editorial services

Honors and Certifications in 2010

the achievements and success of NSSF are possible because of the Foundation’s extremely talented 
and dedicated employees.  motivation, hard work and always striving to do more and do better create 
a culture where staff members challenge one another and succeed through collaborative work styles.  

Following are some of the recognition and honors that have been earned by the National Shooting Sports 
Foundation and its staff members in 2010.

LEADERSHIP
Pledged to Fulfill the NSSF Mission

20



21

A TEAM OF PROFESSIONALS

Experienced Senior Management Team

Chairman:
robert L. Scott
vice chairman
Smith & Wesson Holding 
corp.

Co-Vice Chairman:
Jeffrey reh
General counsel & vice 
General manager 
Beretta U.S.A. corp.

Co-Vice Chairman:
Stephen Hornady
President
Hornady manufacturing 

Secretary: 
robert c. Steger 
chairman
rSr Group, Inc.

Treasurer:
Dick Hammett
President
olin corporation/
Winchester Division

Joseph H. Bartozzi
Senior vice President & 
General counsel
o.F. mossberg & Sons, 
Inc.

James W. Bequette
vice President & Group 
editorial Director
Intermedia outdoors, Inc.

Joshua W. Dorsey  Iv
vice President of 
operations
Glock, Inc.

michael o. Fifer
ceo & Director
Sturm, ruger and 
company, Inc.

charles Guevremont
President & ceo
Browning Arms 
company

ron Johnson
President
AtK Security and 
Sporting

calvin S. Johnston
President & ceo
Leupold & Stevens, Inc.

Joe Keffer
owner
the Sportsman’s Shop

richard Lipsey
chairman
Lipsey’s, LLc.

robert morrison
President & ceo
taurus International 
mfg., Inc.

Joyce rubino
vP of Business 
Development & cFo
colt’s manufacturing 
company LLc

Don turner
consultant
Don turner LLc 

The NSSF Board of Governors
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Steve Sanetti
President & chief 
executive officer

Nancy coburn
vice President & 
chief Financial 

officer

Deb Kenney, SPHr
managing Director,

Human resources & 
Administration

chris Dolnack
Senior vice President 

& chief marketing 
officer

randy clark
managing Director,

Business Development

mark thomas
managing Director,

marketing 
communications

Lawrence Keane
Senior vice President 

& General counsel

LEADERSHIP
Pledged to Fulfill the NSSF Mission
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11 Mile Hill Road

Newtown, CT 06470-2359

T: 203.426.1320

F: 203.426.1087

www.nssf.org
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