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Introduction

The National Shooting Sports Foundation, or NSSF, has 

been the trade association for fi rearms, ammunition 

and related hunting and shooting sports companies 

since 1961—a fairly typical such description, one would think.  

Its recently restated mission, “To promote, protect, and preserve 

hunting and the shooting sports,” seems straightforward enough.  

With more than 6,000 members representing manufacturers, 

wholesalers, retailers, gun clubs, shooting ranges, outdoor 

media, safety and conservation groups, NSSF is by far the largest 

association representing the trade.  So you might suppose it to 

be the best known—and you would be mistaken.

 It takes an opus such as you are reading to fully describe who 

we are, why we are, how we got here and where we are going.  It 

is an interesting story, crafted by men and women of vision and 

those willing to put up hard-earned funds to support a cherished 

way of life they saw to be in mortal peril.  And in doing so, by 

repeatedly staving off threat after threat during fi fty tumultuous 

years, they have created an enduring institution that serves as a 

model for others in our sphere of infl uence.

 We have protected the industry against ill-advised legislation, 

regulation and litigation. We have created a wide array of 

programs to encourage novice shooters of all ages to take 

their First Shots and to STEP OUTSIDE. We own the industry’s 

largest trade show, the SHOT Show, and its revenues support 

such worthy causes as range promotion, hunter education 

and even the U.S. Olympic Shooting Team. Through the 

excise taxes they pay, our manufacturer members provide 

a substantial portion of the funds used by state wildlife 

agencies to conserve game and non-game species alike. Yet 

many persons and companies in our own industry have only a 

scant idea of all the good we do.

 I became involved in this industry in the late seventies and 

have personally seen numerous highs and lows.  The public 

mood toward our industry has been largely driven by external 

events, and it has ranged from open embrace to ambivalent 

tolerance to downright hostility.  The pendulum always swings, 

and, as I write this, we enjoy a period of acceptance and successes 

that I never thought I would see again and which we’ve not 

seen since the halcyon days of my youth and round-the-clock 

television Westerns.

 Public opinion surveys currently show that more than 78 

percent of Americans support hunting and the shooting sports as 
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legitimate forms of recreation.  Support for additional gun 

control, conversely, has plummeted (along with the crime 

rate involving fi rearms) to 1960-era levels.  The fi rearms 

accident rate among all groups has dropped more than 

60 percent during the last twenty-fi ve years to a century-

long low, with such accidents now comprising less than 

1 percent of all fatal accidents nationwide.  This has 

occurred while both the population and the number of 

fi rearms in existence continue to grow.  Even hunting 

license sales have started to again increase, bucking a 

thirty-year trend.

 The reader will forgive me for stating that some 

of these felicitous landmarks have been due at least 

in some small part to the largely unsung efforts of the National 

Shooting Sports Foundation and its small but extremely 

hard-working and dedicated staff.  I am constantly amazed 

and humbled by their competence, energy and creativity in 

handling all the many tasks handed to them.  Like any successful 

organization, any measure of success we enjoy is completely due 

to our employees.  My hat is off to all the fi ne men and women 

of the NSSF.

 I think you will be as amazed as I was at all the good efforts 

they and their predecessors have expended to ensure the health 

of America’s shooting sports.  I had been in the business 

for twenty-eight years before I was named to my current 

position, and I confess I had only a superfi cial idea of the 

magnitude and breadth of NSSF’s programs.

 So I hope you enjoy this publication and learn from 

it just what we are about.  If it inspires any ideas for new 

programs or improving existing ones, I urge you to let 

us know.  We exist for the expansion of the lawful and 

responsible enjoyment of all the shooting sports—and 

we welcome your suggestions for our mutual success.

Stephen L. Sanetti

President & CEO

National Shooting Sports Foundation
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The creation fi fty years ago 
of the National Shooting 
Sports Foundation by lead-

ers in the hunting and shooting 
sports industry has proven to be a 
major milestone in the long strug-
gle to preserve America’s hunting 
and shooting heritage.
 That struggle is the epic story 
every individual associated with our 
industry—indeed, every hunter 
and shooter—should know. Trail-
blazers such as Theodore Roos-
evelt, George Bird Grinnell and 
Aldo Leopold, plus organizations 
like the Boone and Crockett Club 
and National Rifl e Association, 
made immense contributions to 
protecting our sporting way of life. 
As the years passed, new individu-
als and groups emerged to con-
tinue the fi ght, demonstrating a 
passion for hunting and shooting 
at least equal to that of the early 
champions. One of those groups 
was the National Shooting Sports 
Foundation. NSSF enters the story 
in 1961, its formation a bold next 
step on the part of an industry that 
had contributed so much already 
to preserving the nation’s sporting 
traditions and conservation efforts.

 NSSF was the new organization 
for a new time, formed to respond 
to a growing number of challenges 
that were increasingly troubling 
hunters, sport shooters and the 
industry itself. Some challenges will 
sound familiar—loss of habitat and 
access for hunting, anti-hunting 
and anti-gun movements, and 
people relocating from rural areas 
to cities and suburbs where they 
gained jobs and a landscaped yard 
yet lost their ties to social groups 
whose members enjoyed—and 
supported—owning fi rearms and 
using them for sport.
 NSSF got off to a grand start. 
Its formation was unanimously 
approved by a vote of 130 to 0 at 
the Second National Conference 
on the Shooting Sports on May 
25, 1961, in New York City. A roll 
call from that conference would 
show the United States Secretary 
of the Interior, military generals, 
executives from industry, state 
governors and leaders from con-
servation organizations and some 
groups that today would seem very 
unlikely supporters. Such was the 
widespread appeal of hunting and 
target shooting in that era.

 In contrast to the excitement 
surrounding NSSF’s birth, the 
Foundation’s early years were quiet 
ones. Records from this period are 
few; perhaps the organization was 
quietly searching for ways to carry 
out the broadly stated bylaws set 
down to guide it. Writing about the 
historic Second National Confer-
ence on the Shooting Sports for 
Guns & Ammo magazine, Roger 
Barlow anticipated that NSSF 
would require a period of develop-
ment: “The mere establishment of 
this organization does not in itself 
constitute an automatic solution of 
the myriad problems besetting all 
phases of the shooting sports, but it 
does mean that we can now speak 
with one voice and more effectively 
bring all our efforts to bear upon 
specifi c problems and dangers.”
 Gradually, NSSF acquired its 
focus. An early mission statement 
read “to create a better public 
understanding of and a more ac-
tive participation in the shooting 
sports.” The NSSF mission state-
ment today reads “to promote, 
protect and preserve hunting 
and the shooting sports.” Word 
changes aside, the Foundation’s 
objective has stayed true for fi ve 
decades, which is remarkable in 
this change-a-minute world. Strate-
gies and tactics varied over time, 
for sure, yet this razor-sharp focus 
on its mission has served NSSF, its 
membership and fi rearms owners 
everywhere well.
 In assembling this book, we 
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Foreword

The NSSF staff in a 1970 offi ce 
photo in Riverside, Conn.—“a small 
organization operating on a small 
budget in a small offi ce.”
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developed a mental picture of 
NSSF going about its business in 
those early years—a small organiza-
tion operating on a small budget in 
a small offi ce in Riverside, Conn. 
That’s not to suggest the men and 
women who worked at NSSF then 
were not roll-up-the-sleeves busy 
and didn’t accomplish a lot. They 
were, and they did. It’s just that 
from our vantage point today at 
NSSF headquarters in Newtown, 
Conn., with a staff of 45 men and 
women, state-of-the-art electronic 
communications, a video-produc-
tion studio and a reach that is truly 
national and sometimes interna-
tional, we look back on those days 
as somewhat quaint. The later 
years at NSSF refl ect the fast pace 
of business and life that defi nes 
our world today. To meet the 
demands of its fast-growing mem-
bership, NSSF launched far more 
programs and services in the last 
two decades than in the fi rst three 
of its existence, though some of 
those early programs were block-
busters. One of them was National 
Hunting & Fishing Day, which was 
started in 1972 and today still helps 
introduce thousands of people to 
traditional outdoor activities and 
explains the sportsmen’s role in 
wildlife conservation.  During that 
time of growth, NSSF’s Shooting, 
Hunting and Outdoor Trade Show, 
the SHOT Show, became the behe-
moth it now is—one of the largest 
trade shows in North America—
and the multi-million dollar 
economic engine that largely funds 
NSSF’s broad-based activities.
 Looking through a half-century 
of NSSF history and how the Foun-
dation responded to many differ-
ent challenges will cause readers 

to ask, “Where do we stand today?” 
It’s a good question, and here is a 
brief answer:
 Formed with thirty founding 
members, NSSF is now supported 
by 6,000 companies—manufactur-
ers, wholesalers, retailers, shooting 
ranges and outdoor publishers. De-
spite many past and current chal-
lenges, the efforts of NSSF (and 
other concerned organizations and 
individuals) have kept the shoot-
ing sports a vibrant part of Ameri-
can life. Sport shooting is in good 
shape, with an all-time high of 34.4 
million people, or 15 percent of 
the U.S. adult population, having 
gone target shooting in 2009, ac-
cording to an NSSF-commissioned 
study.
 As for hunting, though it con-
tinues to face signifi cant challeng-
es, the precipitous slide in partici-
pation that began in the eighties 
has been halted, and an encourag-
ing sign is that many states now are 
showing an increase in the number 
of hunters going afi eld.
 In the area of protecting the 
manufacturing and sale of fi re-
arms, one achievement stands 
above many—the passage by 
Congress in 2005 of the Protection of 
Lawful Commerce in Arms Act, ensur-
ing that industry would no longer 
be troubled by nuisance lawsuits 
fi led for political purposes.
 Add to that an increased level 
of fi rearm sales that began in 2008, 
and we can state that in NSSF’s fi f-
tieth anniversary year the fi rearms, 
ammunition, hunting and shooting 
sports industry is healthy.
 We would like to think that the 
founders of NSSF, most of whom 
have passed on, would be proud of 
the work that the organization they 

formed in New York City in 1961 
has accomplished. If those found-
ing individuals were here, they 
would be able to enjoy hunting 
and target shooting today much 
as they were able to fi fty years ago. 
That surely would be one measure 
of success of their vision and effort 
in creating the National Shooting 
Sports Foundation.
 To properly tell NSSF’s history, 
we need to consider the early chal-
lenges that occurred long before 
NSSF was formed.  It is not over-
stating matters to say that the spirit 
of NSSF’s mission can be traced 
back to the nineteenth century 
and a time when the new “sports-
man-conservationist” responded 
boldly to stop the commercial 
exploitation of game species across 
America. This was the fi rst great 
challenge for all those concerned 
with preserving hunting and the 
sporting life.
 NSSF’s many initiatives to this 
day can be linked to seminal mo-
ments in the history of wildlife con-
servation, ethical hunting, competi-
tive target shooting and safe and 
responsible fi rearms ownership. 
Understanding the supporting role 
or, in some cases, the leading role 
that industry played in these early 
initiatives will help readers more 
fully understand and appreciate 
what NSSF has accomplished over 
the last fi fty years and the weighty 
responsibility—the legacy—that 
NSSF and current leaders in our in-
dustry bear to sustain the heritage 
of hunting and the shooting sports 
in America.

Bill Brassard Jr.
Director of Communications

Newtown July 2010
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The First in Industry to Speak Out

The buckskin-clad hunter moved silently through 
the tall prairie grass till he came to the crest of the 
ridge. In front of him, the pale-yellow landscape 
stretched out as far as the eye could see.
         The hunter’s scouts had done their job well. 
Soon he could see a long ribbon of buffalo to his 
right, working their way upwind through the val-
ley below him. As the herd passed in front of him, 
he nestled the stock of his well-worn Sharps to his 
shoulder and began to go to work.

——

         With a range that extended from central 
Canada to northern Mexico and practically from 
coast to coast, it is estimated that original bison 
numbers ranged from 60 to perhaps as many 
as 100 million animals. The American Plains 
Indians, even early pioneers and homesteaders, 
whose outposts of civilization dotted the Midwest 
by the early 1840s, had little impact on bison 
numbers.
         America around the midpoint of the nine-
teenth century, however, was changing rapidly. 
As settlers poured west of the Mississippi, prairie 
sod gave way to fi elds of wheat and corn, and 
grasslands became grazing pastures for livestock. 
While agriculture and cattle greatly reduced 
the bison’s range, their fate was hastened by 
the quick push west of the 
railroads. With hides able to 
be shipped back to eastern 
tanneries, buffalo hunting 
transformed itself from sub-
sistence hunting to a rapidly 
expanding, large-scale com-
mercial enterprise.
         Groups of professional 
buffalo hunters working with 
teams of skinners practically 
wiped out the buffalo herds 
of the central and southern 
plains by the mid-1870s. By 
the early 1880s, the destruc-

tion of America’s great 
buffalo herds was 
nearly complete. 
Only a small 
band of some 
250 moun-
tain buffalo 
in Yellowstone 
National Park 
remained as the 
last remnants of 
the vast herds that 
only a few de-
cades ago had 
roamed throughout much of the American West.
         “If the buffalo,” wrote wildlife historian 
and professional conservationist James B. Tre-
fethen, “like a number of other American species 
before it, had simply withered away before the 
onslaught of civilization, its passing may have 
attracted little attention. As it was, its precipitous 
decline shocked the sensibilities of men who 
had known it in better days and who mourned its 
elimination from the American scene.”
         Among those men, notes Trefethen, was 
Dr. George Bird Grinnell, editor and publisher of 
Forest and Stream, the nation’s leading sports-
man’s magazine. Grinnell, with his magazine as 
the platform, was, in the late 1800s, the fi rst 
in industry to speak out against the wholesale 
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exploitation of America’s wildlife.
         As the United States headed toward the 
twentieth century, populations of most all spe-
cies of native wildlife continued to plummet. 
This precipitous decline was the fi rst major chal-
lenge that confronted sporting fi rearms and am-
munition manufacturers. If the downward trend 
continued, industry leaders understood, their 
businesses, like many game species at the time, 
were likely doomed.
         Spearheading America’s fi rst efforts to 
stop the slaughter of native wildlife and protect 
our nation’s natural resources was a new breed 
of hunter—the sportsman-conservationist—em-
bodied in men such as Theodore Roosevelt. 
Soon after attaining the presidency, Roosevelt 
began to establish a wide range of efforts to help 
conserve America’s wildlife and wilderness areas. 
The setting aside of land to protect threatened 
wildlife species was a step in the right direction, 
but much more needed to be done, especially 
in fi nancing fl edgling conservation efforts and 
enacting federal legislation that would help put 
an end to the commercial exploitation of wildlife.
         In 1911, prompted by the efforts of the 
Winchester Repeating Arms Company, a coali-

tion of sporting arms and ammunition compa-
nies pledged support for the creation of a new 
organization that would dedicate its efforts to 
the preservation of game birds and mammals. 
Incorporated in New York City that year, the 
establishment of the American Game Protective 
and Propagation Association, the forerunner of 
today’s Wildlife Management Institute, marked 
the beginning of the fi rearms industry’s com-
mitment that, in the decades ahead, would help 
rebuild wildlife populations and restore critical 
habitat throughout America.
         This initial effort by sporting arms and am-
munition companies was an important fi rst step 
in industry’s commitment to wildlife conserva-
tion. The big leap forward, however, occurred in 
1937 with the passage of the Pittman-Robertson 
Federal Aid in Wildlife Restoration Act.
         With the strong support of America’s 
fi rearm and ammunition companies and the 
industry’s technical association, the Sporting 
Arms and Ammunition Manufacturers’ Institute 
(SAAMI), this legislation earmarked an existing 
10 percent (later 11 percent) manufacturer’s 
excise tax on sporting arms and ammunition 
exclusively for wildlife restoration work by state 
wildlife agencies.
 Today numerous game species exist in 
healthy and abundant numbers thanks to the 
Federal Aid in Wildlife Restoration Act. Beyond 
increasing wildlife populations and enhancing 
wildlife habitat, funds from Pittman-Robertson 
have helped the states acquire 68 million acres 
of hunting land and maintain an additional 390 
million acres for hunters across America. 
 As the editor of Forest and Stream 
magazine, Grinnell was the fi rst in our industry 
to “raise the call” for a new conservation ethic 
in America. It is interesting to note that more 
than half a century later it was an editor of Field 
& Stream magazine, the successor of Forest and 
Stream, who saw new challenges ahead for the 
hunting and shooting sports industry. In creat-
ing a response to these challenges, the National 
Shooting Sports Foundation was born.  
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“To create a better public understanding of 

and a more active participation in 

the shooting sports.”

This early NSSF advertisement, possibly the fi rst 
developed by the Foundation, asked readers who 
agreed with this statement—“Carry your fi rearm 
proudly. It is part of your great American heritage—
a symbol of freedom”—to tear it out and send it to 
their state and federal representatives.

Guns & Ammo magazine covered the Second National Conference on the 
Shooting Sports in New York City. The image shows Harmon Williams of 
Browning making the motion to establish the “National Shooting Sports 
Foundation.”

Below: NSSF’s fi rst logo utilized a shield motif either in black and 
white or red, white and blue. NSSF’s original mission statement.

12



13

The years directly after the 

Second World War were good 

years for the hunting and 

shooting sports industry. 

A growing middle class with vacation 

time and a car in every driveway dramati-

cally increased the pool of Americans 

who could enjoy time afi eld. At the same 

time, wildlife management programs 

were showing excellent success in help-

ing to rebuild the populations of many 

popular game species, enabling sports-

men in practically all areas of the country 

to enjoy quality hunting experiences.

From hunting license sales that had 

hovered around seven million before 

the war, hunter numbers jumped to 

over 12.5 million by the late forties. In 

good measure, this group of post-war 

hunters established the modern cus-

tomer base for the fi rearms and ammu-

nition industry—the men and women 

who would pass on their passion for 

sporting traditions to the next genera-

tion, and they, in turn, to the next.

As much as America’s economic 

progress in the post-war years helped 

open the door for millions of new 

hunters to get started, it also acceler-

ated trends that created new challenges 

for the industry.

In many areas of the country, small 

farms were giving way to new suburban 

communities and, farther out, to huge 

farming operations. Highly effi cient, 

agribusiness practices also greatly 

reduced the hedgerows, woodlots and 

potholes that provided ideal habitat 

for many game species. As small family 

farms began to disappear, many non-

rural sportsmen had to look harder, 

and farther out, for convenient and 

accessible places to hunt.

Industrial and residential develop-

ment was impacting not only America’s 

landscape but its culture as well. As early 

as 1950, America had developed an 

urban tilt, with 64 percent of the popu-

lation residing in metropolitan areas. 

And, as the cities grew, new attitudes 

began to have an impact on many long-

standing American traditions.

The anti-hunting movement, for 

example, gained momentum in the 

mid-fi fties based on a new thesis of 

“animal rights” that propelled the 

growth of organizations such as the 

Friends of Animals and the Fund for 

Animals. The Friends of Animals, for 

example, declared that, “Hunting is 

cruel. It is deceitful. It is socially un-

justifi able. It is ecologically disruptive. 

Friends of Animals opposes hunting in 

all its forms.” 

Attitudes toward fi rearms them-

selves were also increasingly viewed 

through an urban lens, a new perspec-

tive that associated guns far more with 

the violent crime that was growing in 

America’s cities than with time-honored 

outdoor traditions. To many, “gun 

control” became the easy, if erroneous, 

Chapter One

 A Tradition Grows
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answer to crime control.

In response to these trends, Field & 

Stream magazine took a leadership posi-

tion by organizing and hosting the First 

National Conference on the Shooting 

Sports held on June 8, 1960, in New 

York City. Brainchild of the magazine’s 

shooting editor, Warren Page, the con-

ference brought together a wide cross-

section of industry leaders and related 

organizations such as the Wildlife Man-

agement Institute, the National Rifl e 

Association and the Sporting Arms and 

Ammunition Manufacturers’ Institute.

As the shooting editor for Field & 

Stream since 1947, Page had long been 

a leading fi gure in both the hunting 

and shooting sports world. His world-

wide hunting exploits were legendary; 

he was awarded the Weatherby Big 

Game Trophy in 1958 and was the fi rst 

living American named to the Hunting 

Hall of Fame. 

As a shooter, he was a highly ac-

complished shotgunner and almost 

without peer as a rifl eman. He held 

many world and national records in 

benchrest shooting, a sport he helped 

guide through its infancy during the 

early fi fties. 

A graduate of Harvard and a 

former educator, Page was a unique 

combination of intellectual and out-

doorsman. He was keenly aware of 

the benefi ts that successful wildlife-

management efforts were providing 

to America’s sportsmen, benefi ts that 

carried over equally to the millions of 

non-hunting Americans who valued 

wildlife and the conservation of the 

country’s natural resources. 

He recognized, however, that in-

dustry support of wildlife conservation, 

while critical, was no longer enough. 

New and added challenges lay ahead.

In a society increasingly removed 

from its rural heritage, Page realized 

that the future of hunting and the 

future of private ownership of fi rearms 

also depended on creating a better 

public understanding of hunting and 

the shooting sports and the responsible 

use of fi rearms.

The minutes of that fi rst confer-

ence on the shooting sports show clear-

ly that many leaders in the industry 

agreed that a unifi ed and professional 

response was needed to tell their side 

of the story to the American public. 

Additionally, it was felt that industry 

needed to expand its efforts to encour-

age new and added shooting sports 

participation. 

Through a study committee estab-

lished by the First National Conference 

on the Shooting Sports, a recommen-

dation was made to start a new industry 

organization—the National Shooting 

Sports Foundation. Chartered in 1961 

with thirty founding members, NSSF’s 

original mission statement was “To 

create a better public understanding of 

and a more active participation in the 

shooting sports.”

From the beginning, it was always a 

Worldwide sportsman and 
shooting editor at Field & 
Stream magazine for 27 
years, Warren Page was a 
driving force in the creation 
of NSSF.

Ph
ot

o 
co

ur
te

sy
 o

f F
ie

ld
 &

 S
tr

ea
m



15

fundamental purpose of NSSF to repre-

sent not just sporting fi rearms and am-

munition makers but the broad brush 

of the hunting and shooting sports 

industry. Early supporters, for example, 

ranged from the Lyman Gunsight 

Corporation and Reinhart Fajen, Inc. 

(stock makers and suppliers) to Trius 

Products, Inc. (clay-target throwers) 

and the Utica Duxbak Corporation 

(hunting clothing). As Bill Talley of 

Winchester and chairman of the NSSF 

Board of Governors from 1972 to 1981 

once remarked, “The entire shooting-

associated industry, from gun maker 

to boot maker, should speak with one 

voice.”

Though the NSSF started out small, 

the fl edgling organization received a 

major boost in 1963 when the Sporting 

Arms and Ammunition Manufactur-

ers’ Institute voted to merge its pro-

motional branch—The Sportsman’s 

Service Bureau—with NSSF. This move 

brought most of the major sporting 

arms and ammunition manufactur-

ers into the NSSF camp and helped to 

establish the Foundation as the lead 

promotional group for the industry.

With this added funding from the 

major manufacturers, NSSF began 

its “modern history” with, in 1964, a 

move to offi ces in Riverside, Conn., the 

hiring of a professional staff and the 

appointment of Charlie Dickey as its 

executive director.

A highly decorated torpedo 

bomber pilot who fought in the Pacifi c 

Theatre of World War II, Dickey was 

a former newspaper writer and editor 

and longtime sales representative for 

Winchester. Dickey served as the Foun-

dation’s executive director until 1972.

In its formative years under Dick-

ey’s leadership, NSSF moved quickly 

to develop a wide range of shooting 

promotions and outreach programs 

designed to inform and educate both 

sportsmen and the non-hunting public.

By the late sixties, for example, the 

Foundation had created a literature 

program that included 41 titles—from 

brochures on fi rearms safety and the 

hunter’s role in conservation to those 

on good sportsmanship and getting 

started in the shooting sports. Annual 

distribution totaled more than fi ve mil-

lion individual items!

Charlie Dickey served as 
NSSF’s executive director 
from 1964 to 1972 at the 
Riverside, Conn., offi ce.

In the early years, a main-
stay of NSSF’s outreach 
activities was a wide-ranging 
literature lineup.
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NSSF also established a leader-

ship role in working with outdoor 

communicators and the general me-

dia.  Press releases on key hunting- and 

shooting-related topics were sent on a 

weekly basis to all members of the Out-

door Writers Association of America 

(OWAA), effectively placing messages 

in the outdoor columns of newspapers 

around the country. To actively pro-

mote shooting disciplines of all kinds 

among the outdoor writing community, 

the Foundation started a “day at the 

range” shooting sports workshop in 

conjunction with the annual OWAA 

conference, a tradition that continues 

today.

With an arsenal of facts and fi g-

ures on fi rearms use and ownership, 

NSSF staff became active in developing 

relationships with major newspapers, 

wire services and television networks. 

Key milestones in that era included 

fi rst-of-their-kind television sequenc-

es—prompted by NSSF—on shooting 

sports events, from the Grand Ameri-

can World Trap Shooting Champion-

ships to the National Muzzleloading 

Championships, on ABC’s longrunning 

The American Sportsman. 

In the shooting-promotion arena, 

a key strategy of the Foundation was 

to reach out to future outdoor educa-

tors through workshops on how to 

start shooting-sports activities in high 

schools, colleges and public recreation 

facilities. This teach-the-teachers con-

cept reached many hundreds of future 

educators through the Outdoor Educa-

tion Project sponsored at the time by the 

National Education Association.

In the sixties, a core safety effort of 

NSSF was to promote and publicize the 

safety value of hunter-orange clothing 

in many types of hunting. As a result, 

hunting clothing manufacturers began 

to add hunter-orange garments to their 

lines, and sportsmen began to under-

stand how this “new color” provided an 

important safety advantage afi eld. In 

the seventies, NSSF worked with state 

wildlife agencies across the country to 

adopt mandatory hunter-orange regu-

lations for certain types of hunting. 

Today hunter orange has become 

as much a part of traditional wear for 

hunters as a red plaid wool coat and is 

widely recognized as a major factor in 

having dramatically reduced hunting 

accidents over the past three decades. 

The successful promotion of hunter 

orange is still considered by many as 

one of NSSF’s hallmark safety achieve-

ments and an ongoing part of the 

Foundation’s commitment to hunting 

and fi rearms safety.

In the summer of 1972, Page, who 

had served on the Foundation’s board 

since 1961, was hired as NSSF’s chief 

operating offi cer. Under Page’s lead-

ership NSSF signifi cantly expanded 

its outreach to the non-hunting pub-

lic through television and radio and 

through its fi rst nationally recognized 

program, National Hunting & Fishing 

Day. 

The fi rst to suggest an offi cial day 

of thanks for the contributions of 
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Among NSSF’s earliest safety 
initiatives was the nationwide 
effort to promote the use of 
hunter orange clothing.



America’s hunters and anglers to con-

servation was a fi rearms retailer from 

Upper Darby, Penn., named Ira Joffe. 

In 1970 Pennsylvania Gov. Raymond 

Shafer adopted Joffe’s idea and created 

Outdoor Sportsman’s Day in the state.

NSSF saw this concept as an ideal 

vehicle to launch a national campaign. 

With strong prompting by NSSF in 

Washington, D.C., Congress unani-

mously passed a joint resolution au-

thorizing National Hunting & Fishing 

Day on the fourth Saturday of every 

September. 

In May of 1972, President Richard 

Nixon signed the fi rst presidential 

proclamation of NHF Day, writing “I 

urge all citizens to join with outdoor 

sportsmen in the wise use of our 

natural resources and in insuring their 

proper management for the benefi t 

of future generations.” Reaching out 

to elected offi cials at the state and 

local level, NSSF obtained, by the late 

summer of that year, state NHF Day 

proclamations from all 50 governors 

and more than 600 mayoral proclama-

tions from towns and cities across the 

country.

NHF Day was far more than just 

a “day in name only.” From the start, 

national, state and local organizations 

got behind the concept by annually 

staging some 3,000 “open house” hunt-

ing- and fi shing-related events—from 

shopping centers to local rod and gun 

clubs—providing millions of Americans 

each fall with a chance to experience 

shooting and fi shing fi rst-hand, as well 

as gain a better understanding of the 

sportsman’s role in supporting conser-

vation. 

Over the years NHF Day boasted 

a wide range of public-relations suc-

cesses spearheaded by celebrities who 

volunteered to help spotlight the con-

servation accomplishments of sports-

man-supported wildlife and fi sheries 

management. Honorary chairs have 

included President George H. Bush, 

Tom Seaver, Jim “Catfi sh” Hunter, 

Hank Williams Jr., Arnold Palmer, Terry 

Bradshaw, George Brett, Robert Urich, 

Louise Mandrell, Travis Tritt, Tracy 

Byrd, Jeff Foxworthy and many other 

sports and entertainment fi gures.

Jim “Catfi sh” Hunter Wade Boggs Ward Burton

Louise Mandrell Travis Tritt Jeff FoxworthyTracy Byrd

Through the years, many 
of America’s most well-
known public fi gures 
helped deliver the NHF 
Day message by serving 
as the program’s honorary 
chairpersons.
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NHF DAY MOMENTS: Clockwise from 
upper left: New York Giants running back 
Ron Johnson helped promote NHF Day in 
1973; NSSF’s Bob Delfay with New York 
Yankees pitching great Jim “Catfi sh” 
Hunter; NHF Day helped educate the 
non-hunting public about the hunter’s 
role in conservation; today NHF Day is 
sponsored in cooperation with Wonders 
of Wildlife Museum in Springfi eld, Mo.; 
anglers were an important part of NHF 
Day celebrations, spreading the word 
on how they and hunters contributed to 
the conservation of natural resources; 
many outdoor organizations, including 
the Izaak Walton League of America, 
helped promote NHF Day with programs 
and displays.

NHF DAY MOMENTS: Clockwise from NHF DAY MOMENTS: Clockwise from NHF DAY
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Now sponsored in cooperation with 

the Wonders of Wildlife Museum, NHF 

Day continues as one of the most effec-

tive grassroots efforts ever undertaken 

to promote traditional outdoor sports 

and conservation.

Beginning in the early seventies, 

NSSF launched nationwide radio and 

television public service campaigns 

with the help of hunter celebrities 

such as Robert Stack, Slim Pickens, 

Andy Griffi th and Bing Crosby. Topics 

focused on wildlife conservation, hunt-

ing safety and good sportsmanship, and 

individual spots were widely used by 

network affi liate stations throughout 

the country. Among the Foundation’s 

fi rst partnership programs, these pub-

lic-service campaigns were sponsored 

in cooperation with the International 

Association of Game, Fish and Conser-

vation Commissioners, a forerunner of 

today’s Association of Fish and Wildlife 

Agencies. 

A Question of Hunting, a landmark 

fi lm produced by the Remington 

Arms Co. in the early seventies, also 

became a key communications tool for 

NSSF. A fi rst-of-its-kind presentation 

that examined hunting from both its 

historical perspective as well as modern 

viewpoints, A Question of Hunting was 

distributed under the NSSF name to 

schools across the country and also was 

made available to television stations. A 

major undertaking in a time when indi-

vidual 16-millimeter prints of the fi lm 

had to be mailed to classroom teachers, 

the effort in its heyday reached many 

thousands of school-age youngsters 

each year.

Due to failing health, Page resigned 

as NSSF president in 1975. He died 

at his home in New Canaan, Conn., 

on January 22, 1977. Replacing him 

was longtime industry executive A. H. 

“Rock” Rohlfi ng, who, prior to work-

ing for Winchester Repeating Arms 

and Sturm, Ruger & Co., had a dis-

tinguished career in the advertising 

agency business.

Recognizing the need for a more 

complete understanding of public 

attitudes toward hunting, Rohlfi ng, 

in one of his fi rst initiatives, called for 

an in-depth opinion study that would 

accurately gauge how non-hunters felt 

about the activity. NSSF hired one of 

America’s top research and advertising 

agencies, BBDO, to conduct the study 

using a representative national sample 

of the American public. 

Key fi ndings of the BBDO study 

were surprising. In short, the public 

had far less of a problem with hunting 

than it did with hunters. Asked ques-

tions about hunter skills and hunting 

behavior, the public response was 

across-the-board negative.

The issues brought out with the 

BBDO study prompted the Foundation 

to launch a major campaign to foster 

good sportsmanship among hunters 

nationwide. While the sporting 

community recognized that the vast 

majority of hunters hunted ethically 

and responsibly, it was clear that the 

actions of a minority of “slob hunters” 

Former Winchester and 
Sturm, Ruger executive and 
longtime NSSF executive 
director, Arnold H. “Rock” 
Rohlfi ng was at the helm 
when the Foundation 
launched the SHOT Show 
in 1979.



BE A GOOD SPORTSMAN: NSSF’s fi rst 
efforts to encourage good sportsmanship 
included a nationwide advertising 
campaign in outdoor and sporting 
publications. This page contains 
examples of those early ads.
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had signifi cantly impacted public 

perceptions.

NSSF’s campaign included the 

development of a wide array of new 

hunter-ethics literature, a major out-

reach campaign to the outdoor writers 

and a print ad campaign that received 

tremendous support from NSSF’s many 

publishing members.

At the same time, NSSF spearhead-

ed an effort to encourage a mandatory 

hunter education requirement for 

young hunters in all the states. Work-

ing closely with the NRA, state wildlife 

agencies and the Hunter Education 

Association (now the International 

Hunter Education Association), NSSF 

supported a movement toward man-

datory hunter education that gained 

strong impetus in the late seventies. By 

1990 almost every state had established 

this requirement.

Over the years, excellent hunter 

education programs throughout the 

country have played a major role in 

developing a new generation of safe, 

responsible and ethical hunters. Since 

mandatory programs became com-

mon in the eighties, hunting-accident 

fatalities have decreased dramatically 

to a record low of thirty-nine in 2009, 

according to the International Hunter 

Education Association. Hunting con-

tinues to be one of the safest outdoor 

recreational activities.

During the mid-seventies, major 

new programs such as NSSF’s hunter-

ethics initiative and the desire to 

continue to expand educational, safety 

and promotional efforts prompted the 

Foundation and its Board of Governors 

to consider options for new funding 

sources. Since its formation in 1961, 

NSSF’s sole funding, as with most in-

dustry associations, was from member 

dues. Now, some fi fteen years later, the 

good news was that essentially all the 

major companies in the industry were 

strong NSSF supporters. This good 

news was also the bad news: With every-

one already onboard, signifi cant new 

income would have to be generated 

from a source other than membership.

Facing similar challenges, other 

industry associations had started their 

industry’s own trade show.  Was it now 

NSSF’s turn?

For many years industry companies, 

from fi rearms and ammunition 

manufacturers to hunting and shooting 

sports accessory fi rms, had exhibited 

at the National Sporting Goods 

Association’s (NSGA) annual trade 

exposition, a show that encompassed 

a broad range of sporting equipment, 

from team sports to camping and 

fi shing supplies. Was the fi rearms 

industry now ready to break away from 

the NSGA show and stand on its own 

two feet?

 From a purely business perspective, 

the NSGA show—in its heyday a 

“mega show” attracting close to 

3,000 exhibitors—was an attractive 

and successful venue for individual 

For many years prior to 
the SHOT Show, NSSF and 
industry companies were 
exhibitors at the National 
Sporting Goods Association’s 
trade show.
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exhibitors in the shooting, hunting and 

outdoor industry. To move away from 

this longstanding venue was not an easy 

decision. The key question came down 

to this: Did the NSSF membership 

want to take a chance on a new venture 

that, if successful, would enable the 

Foundation to become a stronger and 

more capable entity that would better 

be able to meet the industry’s current 

and future challenges?

In the summer of 1977, NSSF 

mailed a questionnaire to hundreds 

of industry companies to gauge their 

interest in starting a separate trade 

show. When the responses were tallied, 

81 percent of potential exhibitors voted 

“yes” for a new show. Bill Talley, who 

at the time was senior vice president 

of Winchester and chairman of the 

NSSF Board of Governors, remarked, 

“We had done some preliminary work 

to help sell the concept because we all 

felt it was the right thing to do for the 

industry. Even the board, however, was 

surprised at the overwhelming positive 

response.”

With a green light from industry, 

NSSF formed a committee to direct 

the launch of the new trade show. The 

Charles Snitow Organization (later the 

Cahners Exposition Group and now 

part of Reed Exhibitions) was selected 

to manage the show. St. Louis was 

selected as the site for the inaugural 

event because of its central location.

The name SHOT (for Shooting, 

Hunting and Outdoor Trade) was 

adopted as the offi cial name for the 

show. Show committee member Ted 

Rowe, then president of Harrington 

& Richardson, came up with the now-

famous acronym. “I guess,” said Rowe 

at the time, “I am usually given credit 

for the name. The show committee was 

fi ddling with other combinations of the 

letters and then ‘SHOT’ just seemed to 

be a natural.” 

With the groundwork in place, 

plans for the fi rst show went into high 

gear during 1978. An extensive direct-

mail and trade-advertising campaign 

was launched featuring the original 

SHOT Show slogan, “We Won’t Waste 

Your Time.” Former Texas Governor 

John Connally accepted an invitation 

to be the keynote speaker as part of the 

grand-opening ceremonies that were 

planned.

As opening day grew closer, there 

was considerable speculation about 

the potential success—or failure—of a 

trade exposition exclusive to the fi re-

arms industry. While exhibit-space sales 

had been encouraging, would retailers 

from across the country attend? “Hunt-

ing buyers are cool to the idea of an 

NSSF Show” was the headline in a story 

in one trade magazine. The president 

of one large sporting-goods dealership 

was quoted as saying, “There are too 

many shows to attend now . . . the last 

thing we need is another show to kick 

tires at.”

On a personal note, this author 

remembers sitting with Bob Delfay 

and Arnold H. “Rock” Rohlfi ng, then 

NSSF’s executive director, in Rohlfi ng’s 

hotel suite in St. Louis the evening be-

fore the show opened. Pouring himself 

a Scotch and, swirling the ice cubes 

as he gathered his thoughts, Rohlfi ng 

fi nally looked at us and said, “Boys, I 

sure as hell hope someone shows up 

tomorrow morning.” Rocky need not 

have worried. 

All the hard work of the many who 

were involved in the planning and ex-

ecution of the fi rst SHOT Show paid off. 

At 9:00 a.m. on Tuesday, January 19, 

1979, the fi rst SHOT Show was declared 

offi cially open by Mayor John Conway 

“The entire shooting-

associated industry, 

from gun maker to 

boot maker, should 

speak with one 

voice.”

  —Bill Talley of Winchester and 

chairman of the NSSF Board of 

Governors from 1972 to 1981.
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of St. Louis. 

At the opening ceremonies, Bill 

Talley, chairman of the NSSF Board of 

Governors, remarked, “This show, soon 

to open, is the realization of a dream 

of many years. We’ve long wanted a 

forum for products allied with hunting 

and shooting, and now we have it. The 

support and enthusiasm you have all 

displayed has been extremely encour-

aging, and we know that this will be 

an important beginning for an annual 

event of growing infl uence.” Prophetic 

words, indeed.

The St. Louis SHOT Show opened 

with 290 exhibitors occupying a total of 

52,153 net square feet of exhibit space. 

Show manager at the time, Jerry Van 

Dijk, admitted a few years later that he 

had laid out the show with aisles on 

the diagonal to create the illusion of 

a larger overall footprint. There was, 

however, no illusion in respect to the 

success of this inaugural event. 

Fears about the lack of dealer 

support were laid to rest when almost 

4,700 attendees crowded the show fl oor 

and kept manufacturers busy 

for three days. As the show 

wound down, press no-

tices were highly favor-

able, with all segments 

of the industry—deal-

ers, distributors and 

manufacturers—over-

whelmingly endorsing 

the SHOT Show as “the” 

annual trade event for our 

industry.” Harm Williams, at 

the time president of Browning, 

summed it up when he said, “In 

retrospect, I don’t know why we were so 

worried in the fi rst place.”

The SHOT Show was a turning point 

not only for NSSF but for industry 

as a whole. For the Foundation, the 

show not only provided signifi cant new 

funding but also substantially raised 

the visibility and stature of NSSF within 

the entire hunting and shooting-sports 

community. 

The show was also the fi rst time the 
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Developed for the fi rst SHOT 
Show, the “hunter and dog” 
SHOT Show logo was used 
through the 2010 show.

Former Texas Governor John 
Connally (center right) joins 
St. Louis Mayor John Con-
way in cutting the ribbon to 
offi cially open the fi rst SHOT 
Show on January 19, 1979.
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industry—not only major fi rearms and 

ammunition manufacturers, but hun-

dreds of companies whose products 

are used in the hunting and shooting-

sports world—united behind a com-

mon cause. After 1979, industry compa-

nies no longer formed just a “section” 

of the sporting-goods business but 

instead had their own showcase event, 

one that allowed many companies to 

dramatically grow their businesses and 

enabled everyone to stand proudly 

together.

With following shows in San 

Francisco, New Orleans, Atlanta and 

Dallas, the SHOT Show experienced 

exceptional growth in its fi rst fi ve years. 

Celebrating its fi fth anniversary in 

Dallas Convention Center in 1983, the 

show brought together 962 exhibitors 

and had expanded to cover 162,000 

net square feet of exhibit space. Nearly 

20,000 attendees gathered at that fi fth 

annual event, fi rmly establishing the 

SHOT Show as the largest show of its 

kind in the world.

A key selling point of the SHOT 

Show to industry was that revenue 

generated by this annual exposition 

would be plowed back into new and 

expanded NSSF programs. Mindful of 

this pledge, the Foundation had, by the 

early eighties, launched several major 

new programs that were to become 

among NSSF’s most successful and 

longrunning efforts.

Recognizing the importance 

of reaching school-age youngsters, 

especially those living in suburban 

and urban communities, with the 

success story of the nation’s wildlife-

management efforts and the roles that 

hunters and hunting play in wildlife 

conservation, NSSF embarked on an 

ambitious effort designed to reach 

students across the country with its own 

classroom program.

Introduced in 1980 in cooperation 

with the Wildlife Management 

Institute, the International Association 

of Fish & Wildlife Agencies (now 

the Association of Fish & Wildlife 

Agencies) and the National Wildlife 

Federation, NSSF’s 18-minute fi lmstrip, 

Un-Endangered Species, was sent free 

would be plowed back into new and 

Two men who played major 
roles in creating the fi rst 
SHOT Show, Arnold H. 
“Rock” Rohlfi ng, executive 
director of NSSF, and Bill 
Talley, senior vice president 
of Winchester Group, Olin, 
happily announce the 
success of the fi rst show in 
St. Louis in 1979.

SHOT Show celebrated its 
fi fth anniversary at the Dallas 
Convention Center in 1983, 
having grown to almost 1,000 
exhibitors and some 20,000 
attendees.

...the show not only provided 

signifi cant new funding but also 

substantially raised the visibility 

and stature of NSSF within the 

entire hunting and shooting-

sports community.
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hunters and hunting play in wildlife 

conservation, NSSF embarked on an 

ambitious effort designed to reach 

students across the country with its own 

classroom program.

with the Wildlife Management 

Institute, the International Association 

of Fish & Wildlife Agencies (now 

the Association of Fish & Wildlife 

Agencies) and the National Wildlife 

Federation, NSSF’s 18-minute fi lmstrip, 



SHOT SHOW SCENES: Clockwise from 
upper left, a strong show of support from 
fi rearms retailers across the country 
helped make the inaugural SHOT Show 
an instant success; former President 
Jimmy Carter, an avid bird hunter, 
checked out the shotguns at the 1982 
SHOT Show in Atlanta, Ga.; from its 
earliest days SHOT Show has received 
excellent coverage from outdoor and 
mainstream media; a busy show fl oor and 
290 exhibiting companies marked the 
fi rst SHOT Show at the St. Louis Conven-
tion Center; the fi rst SHOT Show Direc-
tory was 100 pages, one quarter the size 
of recent show directories.

SHOT SHOW
upper left, a strong show of support from 
fi rearms retailers across the country 
helped make the inaugural 
an instant success; former President 
Jimmy Carter, an avid bird hunter, 
checked out the shotguns at the 1982 
SHOT Show in Atlanta, Ga.; from its 
earliest days 
excellent coverage from outdoor and 
mainstream media; a busy show fl oor and 
290 exhibiting companies marked the 
fi rst 
tion Center; the fi rst 
tory was 100 pages, one quarter the size 
of recent show directories.

25



26

of charge to several thousand junior 

high and high schools nationwide and 

within a few years was in the classrooms 

of 40 percent of America’s schools.

Three years later a second school 

fi lmstrip was produced, What They Say 

About Hunting. Narrated by Pat Sum-

merall, a former New York Giant who 

was then building a name as one of the 

nation’s top sportscasters, the program 

provided statements on hunting from a 

wide spectrum of conservation, pres-

ervation and humane organizations, 

and examined both sides of commonly 

asked questions about hunting. A third 

fi lmstrip, Wildlife for Tomorrow, designed 

for elementary grades, followed.

Over the years these programs were 

modernized in format from the origi-

nal fi lmstrip version (essentially a roll 

of 35-millimeter fi lm that was manually 

advanced, frame by frame, in a projec-

tion device), to videotape, DVD and, 

more recently, made available through 

the NSSF.org website. Since the early 

eighties, these educational programs 

have been placed in more than 100,000 

schools nationwide. 

“If there exists an ideal vehicle for 

reaching millions of young people and 

their adult leaders with a message on 

hunting, target shooting and wildlife 

conservation,” an NSSF report noted in 

1982, “it has to be Boys’ Life and Scout-

ing magazines, the offi cial publications 

of the Boy Scouts of America.” With, at 

the time, a combined circulation of two 

million and a readership of eight mil-

lion, these magazines were among the 

most widely read youth publications in 

the country. 

Although marksmanship is a core 

tradition in the Scouting movement, by 

the early eighties the more likely cover 

story in Boys’ Life was on skateboarding, 

not skeet shooting.
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The Elite Eight:
SHOT Show’s Host Cities
Only eight cities have served as home to the NSSF-owned 
Shooting, Hunting and Outdoor Trade (SHOT) Show in its 
33-year history. From a modest start in 1979 in St. Louis, 
the SHOT Show has increased in size and importance, 
consistently ranking among the largest trade shows in North 
America. The 2008 Las Vegas show saw the largest jump in 
attendance ever.

1979 St. Louis 5,600

1980 San Francisco 8,500

1981 New Orleans 17,800

1982 Atlanta 17,850

1983 Dallas 20,000

1984 Dallas 22,000

1985 Atlanta 19,200

1986 Houston 20,950

1987 New Orleans 19,500

1988 Las Vegas 19,800

1989 Dallas 23,500

1990 Las Vegas 23,523

1991 Dallas 25,525

1992 New Orleans 23,262

1993 Houston 25,030

1994 Dallas 27,800

1995 Las Vegas 29,600

1996 Dallas 28,500

1997 Las Vegas 35,102

1998 Las Vegas  32,759

1999 Atlanta 25,814

2000 Las Vegas 29,607

2001 New Orleans 25,496

2002 Las Vegas 31,342

2003 Orlando 27,494

2004 Las Vegas 33,264

2005 Las Vegas 37,730

2006 Las Vegas 40,892

2007 Orlando 42,216

2008 Las Vegas 58,769

2009 Orlando 48,907

2010 Las Vegas 58,444

2011 Las Vegas
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To address this editorial trend, 

the Foundation worked closely with 

Boy Scout leaders and the editors of 

the Scouting publications to create an 

NSSF-produced, multi-page annual 

segment for both Boys’ Life and Scouting 

that included a wide array of shooting-

related topics with an emphasis on 

safety and responsibility. The fi rst insert 

appeared in 1982 and featured a target-

shooting promotion that awarded 

Scouts a special patch for shooting a 

qualifying score.

As the program developed, addi-

tional qualifying targets for air rifl e and 

rimfi re shooting were provided to 

Scoutmasters for use in summer 

camps, and target shooting quickly 

developed into a highly popular 

camp activity.      

Clearly, the Foundation hit the 

bull’s-eye with this groundbreaking 

initiative, now called the Junior USA 

Shooting Team patch program. NSSF-

prepared inserts have appeared in 

Boys’ Life and Scouting every year since 

1982. From the 4,000 to 5,000 qualify-

ing targets received from Scouts annu-

ally in the early years of the program, 

NSSF now fulfi lls patch requests for 

qualifying targets from more than 

220,000 Scouts each year, a great 

reminder that there are many young 

people today who enjoy shooting from 

the bench as much as they enjoy sitting 

in front of their computers.

The early eighties was also a time 

that saw a major expansion of NSSF’s 

fi rearms safety outreach efforts in 

partnership with the Sporting Arms 

and Ammunition Manufacturers’ 

Institute. Beyond literature distribution, 

Introduced in 1980, NSSF’s 
educational series for 
students of all ages—
Wildlife for Tomorrow,
The Un-endangered Species 
and What They Say About 
Hunting—has been one 
of the Foundation’s most 
successful and enduring 
programs.

NSSF’s educational and 
shooting promotion segments 
in Boys’ Life and Scouting 
magazines have appeared 
annually since 1982, 
prompting Scouts to improve 
their marksmanship skills. 
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tional qualifying targets for air rifl e and 

every year since 

1982. From the 4,000 to 5,000 qualify-

ing targets received from Scouts annu-
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new safety 

campaigns 

included 

full-page 

advertising 

in hunting 

and shooting 

publications 

and nationwide 

radio and 

television public service initiatives. 

Sportscaster Curt Gowdy, Peter Graves 

of the hit television series Mission 

Impossible and Roy Rogers, “King of the 

Cowboys,” were among the celebrities 

who donated their time and talent in 

recording these safety messages.

Capping a decade of strong 

growth, NSSF celebrated the tenth 

anniversary of National Hunting and 

Fishing Day in 1981. This milestone 

event was highlighted by a message 

from President Ronald Reagan, 

who proclaimed, “On this the tenth 

anniversary of National Hunting 

and Fishing Day, I want to take the 

opportunity to commend hunters and 

fi shermen for their efforts on behalf of 

conservation and urge all Americans to 

join with them to ensure the wise use of 

our natural and wildlife resources.”

The president’s message and im-

portant NHF Day themes on hunting, 

shooting and conservation reached mil-

lions of sportsmen that year through a 

fi rst-of-its kind, 30-page supplement in 

Field & Stream magazine. This special 

anniversary insert included articles 

from many of the great outdoor writ-

ers of the time, including Bob Brister, 

Gene Hill, John Madson, Fred Bear 

and Duncan Barnes.

From the days of press-release 

pickups in local papers to a time where 

many of the Foundation’s efforts were 

of national scope and outreach, NSSF 

had made major strides in its fi rst two 

decades.  With increasing visibility and 

stature within the hunting and shooting-

sports community and as owner and 

sponsor of the SHOT Show, NSSF, on 

its twentieth anniversary, could rightly 

claim the title of the trade association 

for the industry.

The tenth anniversary 
of National Hunting 
and Fishing Day 
was highlighted 
by a message from 
President Ronald 
Reagan that was 
included in a thirty-
page supplement 
in Field & Stream 
magazine.

new safety fi shermen for their efforts on behalf of new safety 

campaigns 

included 

full-page 

advertising 

in hunting 

and shooting 

publications 

and nationwide 

radio and 

new safety 



NSSF’s three main offi ces have been located in 
southwestern Connecticut, fi rst in Riverside, 
a section of Greenwich, then moving to Wil-

ton in 1988. In 1993, NSSF purchased its current 
headquarters, a 20,000-square-foot offi ce building in 
Newtown, a community of 
27,000 about sixty miles 
from New York City.
 When traveling around 
the country on business, 
NSSF employees often 
are asked by industry rep-
resentatives and fi rearm 
enthusiasts, “Why is the 
industry’s trade associa-
tion located in the North-
east? States there aren’t 
very friendly toward gun 
owners.”
 While the latter is not 
entirely true—many avid 
target shooters and hunt-
ers live in the Northeast—
the answer to the former 
has to do with history.
 The Connecticut River 
Valley region has long 
been home to many of the 
great names in America’s 
fi rearms industry. Samuel 
Colt founded his epony-
mous fi rearms manufac-
turing company in Hart-
ford in 1847 to produce 
the famous the Colt Single 
Action Army, known as 
“The Peacemaker,” and 
other revolvers. The fac-
tory building, known as 
Colt Armory, was known 
for its distinctive onion-
shaped dome painted blue 
with gold stars. Today the 
building is part of a Na-
tional Historic Landmark 
site, and modern-day Colt’s Manufacturing Company 
operates just a few miles away from Sam Colt’s armory.
 Other companies that either once made their 
headquarters in the region or continue to do so are, in 
Connecticut, Remington, Winchester, Sturm, Ruger, 
Mossberg and Marlin, among others, and, in Massa-
chusetts, Smith & Wesson, Savage Arms, Thompson 
Center and H&R 1871.
 Yet even before Colt set up his shop in Hartford, 

fi rearms manufacturing was taking place in the re-
gion. Beginning in the 1790s, Springfi eld Armory was 
producing military small arms—think “Springfi eld” 
rifl es—in Springfi eld, Mass. Today, the complex is 
known as the Springfi eld Armory National Historic Site.

 With so many member 
companies nearby, it’s 
easy to see why NSSF es-
tablished its headquarters 
in Connecticut and has 
remained there.
 Newtown itself has no 
historical tie to America’s 
fi rearms industry, but 
like many New England 
communities it has a 
good Revolutionary War 
story. Shots were fi red in 
town, though they were 
not as famous as those 
heard “round the world” in 
Lexington and Concord. In 
1781, General Rocham-
beau’s troops marched 
through Newtown en 
route to joining General 
Washington’s army at the 
siege of Yorktown, Va. 
While encamped in town, 
soldiers were said to have 
used the giant rooster 
weathervane atop the local 
meeting house for target 
practice. No one knows 
whether soldiers actually 
fi red the shots that spun 
the weatherbird; some say 
it was twentieth-century 
farm boys practicing their 
aim. What can’t be dis-
puted are the bullet holes 
in the gilt weathervane, 
which still sits gleaming 
atop the steeple in the 
center of town, about half 

a mile from NSSF’s offi ces.  
 From Newtown NSSF staff has convenient access to 
four airports—Bradley Field north of Hartford, LaGuar-
dia and John F. Kennedy in New York and Westchester 
(N.Y.) County Airport.
 In addition, NSSF is fortunate to have access to 
Fairfi eld County Fish & Game Protective Association, a 
private shooting facility in Newtown where many of the 
Foundation’s videos are fi lmed.

 With so many member 
companies nearby, it’s 
easy to see why NSSF es-
tablished its headquarters 
in Connecticut and has 
remained there.
 Newtown itself has no 
historical tie to America’s 
fi rearms industry, but 
like many New England 
communities it has a 
good Revolutionary War 
story. Shots were fi red in 
town, though they were 

Riverside, CT

town, though they were 
not as famous as those 
heard “round the world” in 
Lexington and Concord. In 
1781, General Rocham-
beau’s troops marched 
through Newtown en 
route to joining General 
Washington’s army at the 
siege of Yorktown, Va. 
While encamped in town, 
soldiers were said to have 
used the giant rooster 
weathervane atop the local 

town, though they were 

Wilton, CT

weathervane atop the local 
meeting house for target 
practice. No one knows 
whether soldiers actually 
fi red the shots that spun 
the weatherbird; some say 
it was twentieth-century 
farm boys practicing their 
aim. What can’t be dis-
puted are the bullet holes 
in the gilt weathervane, 
which still sits gleaming 
atop the steeple in the 

weathervane atop the local 

Newtown, CT

Why Connecticut?
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Looking over the constitution and bylaws of the newly 
created National Shooting Sports Foundation, Inc., 
are, seated, at left, J.A. Brownridge, National Wildlife 
Federation, and Frank C. Daniel, secretary, National 
Rifl e Association, with, standing, Warren Page, shoot-
ing editor, Field & Stream magazine, and member of the 
NSSF Board of Governors.

Guns & Ammo magazine covered the his-
toric Second National Conference on the 
Shooting Sports, which gave birth to NSSF. 
Roger Barlow wrote the article, which can 
be read in its entirety at NSSF.org.

Just the facts . . . An early 1960’s NSSF 
report outlines the reasons behind the for-
mation of the Foundation and its goals, and 
lists NSSF’s original Board of Governors.
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Debuting in the summer of 
1971, NSSF Reports became the 
Foundation’s newsletter. Today 
the e-newsletters Member News 
and Bullet Points deliver similar 
information.

Using the latest technology, NSSF provided 
radio stations with its public service 
announcements on 331/3 rpm vinyl records.

Every president since Richard Nixon 
has signed an NHF Day Presidential 
Proclamation. Here NSSF Executive 
Director Arnold H. “Rock” Rohlfi ng 
shakes hands with President Jimmy 
Carter. In the background are NSSF’s 
Bob Delfay, center, and Congressman 
John Dingell of Michigan.

Debuting in the summer of 
1971, 
Foundation’s newsletter. Today 
the e-newsletters 
and 
information.

NSSF’s Doug Painter at his desk in 
the early 1970s. Note the manual 
typewriter and can of Tab soda.

Using the latest technology, NSSF provided 
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NSSF was among the fi rst organizations to 
promote sporting clays in the United States.

NSSF’s “Time Out” campaign in the 
early 1990s encouraged hunters 
to reach out to family and friends 
during the hunting seasons.
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As NSSF grew during the six-

ties and seventies, so did the 

hunting universe in America. 

Refl ecting incremental but steady in-

creases, hunting license sales ticked up 

from 13.9 million in 1961 to 15.9 mil-

lion in 1971, and continued to climb 

through the decade. Growing game 

populations and expanded hunting op-

portunities, including separate seasons 

for bow hunting and muzzleloading 

in many states, helped fuel this growth 

along with an underly-

ing demographic factor: 

the nation’s largest-ever 

generation, the baby 

boomers.

The older members 

of this Baby Boom Gen-

eration, defi ned as those 

born between 1946 and 1964, were by 

the early eighties seasoned adult hunt-

ers, and the youngest had become old 

enough to have joined their dads and 

uncles afi eld. Not surprisingly, hunting-

license sales peaked in the early eight-

ies at 16.8 million.

Pushing against this positive trend 

was the accelerating exodus of Ameri-

cans from rural areas and small towns. 

By 1987, more than half of the U.S. 

population had moved to urban centers, 

cities with a population of one million 

or more. As a steady stream of industry’s 

customers moved to urbanized states 

each year, they increasingly distanced 

themselves not only from their home-

town hunting areas but also from the 

“down-home” culture that strongly sup-

ported their hunting tradition.

While many states continued to 

enjoy robust license sales through the 

eighties, the “urban factor” was taking 

its toll. By the late eighties, for ex-

ample, major population-growth states 

such as California and New Jersey had 

lost close to 40 percent of their tradi-

tional postwar-era hunter numbers. 

Between 1979 and 1983, license sales 

averaged 16.5 million annually. How-

ever, from 1984 to 1989, the average 

dropped to 15.8 million.

As the eighties came to a close, 

NSSF, in a report to its Board of Gov-

ernors, commented on this disturbing 

decline, “We recognize that vocal anti-

hunting sentiment cannot be ignored, 

but more signifi cant, we believe, is the 

progressive decline in hunting popula-

tions of our more urbanized regions. 

While hunter-harassment stories may 

occasionally make the front page, the 

size of the outdoor section of the paper 

may well have the greater impact.”

Chapter Two

 A Tradition in Transition

“We recognize that vocal anti-hunting sentiment cannot be ignored, 

but more signifi cant, we believe, is the progressive decline in hunting 

populations of our more urbanized regions. While hunter-harassment 

stories may occasionally make the front page, the size of the outdoor 

section of the paper may well have the greater impact.”
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For its fi rst twenty years, NSSF’s mis-

sion had focused primarily on educa-

tional efforts, programs designed to 

build a better understanding of hunt-

ing and the hunter’s role in wildlife 

conservation, as well as initiatives on 

important issues such as fi rearms safety 

and good sportsmanship. Though ac-

tivities to help build youth-shooting op-

portunities were long an NSSF staple, 

the Foundation’s impetus had leaned 

more toward better “positioning” the 

shooting sports than efforts to actively 

promote them.

As early as 

the late seventies, 

NSSF recognized 

that America’s 

urban migration 

posed challenges 

to industry’s 

future. While 

local hunting 

opportunities for 

many customers 

were decreasing, 

NSSF saw favor-

able opportunities 

in target-shooting 

sports that could 

be enjoyed on a 

weekend morn-

ing or afternoon 

at gun clubs, which, if not “next door,” 

were often within a reasonable distance 

from America’s growing suburban com-

munities. If hunters might hunt less, it 

was reasoned, could they be enticed to 

target shoot more? 

The Foundation’s fi rst foray into 

this arena involved an effort to import 

a popular shooting sport from across 

the Atlantic—sporting clays. What was 

especially appealing about this clay-

target game was that it was designed 

with hunters in mind. Sporting clays, 

where “clay birds fl y like game birds,” 

was a target sport that could not only 

improve a wingshooter’s skills but also 

could provide any city-bound hunter 

with a fun shooting experience using 

his favorite game gun. 

Working with Bob Brister, Field & 

Stream’s shooting editor who was among 

the original and certainly most enthu-

siastic proponents of the game in the 

United States, NSSF launched a wide-

spread promotion in 1981 to encour-

age clubs to set up clays courses. In 

keeping with the intent to underscore 

the appeal of this game to the hunting 

community, NSSF dubbed the game 

Hunter’s Clays. 

The British have a saying about “be-

ing clever by a half.” That was likely the 

case in NSSF’s attempt to create a new 

name for sporting clays. Though the 

name Hunter’s Clays never caught on, 

the game certainly did. NSSF contin-

ued to expand its promotional efforts 

on behalf of sporting clays through the 

eighties, including the fi rst nationally 

aired program on the game. Broadcast 

on ESPN in 1984, the show, The World of 

Clay Target Shooting, included a segment 

with noted outdoor host Grits Gresham 

and Bob Brister shooting at one of the 

early sporting clays ranges, the Cham-

pions Club in Houston, Texas.

The 1984 Summer Olympic Games 

in Los Angeles provided NSSF with a 

timely opportunity to expand its shoot-

ing promotion mission. Teaming up 

with the National Rifl e Association and 

Petersen’s Publishing, the Foundation 

sponsored a celebrity trap and skeet 

shoot prior to the games at the Olym-

pic shooting venue in San Bernardino 

County that attracted many of Hol-

lywood’s “shooting stars,” including 

veteran actors such as Robert Stack, 

Roy Rogers, Denver Pyle, Robert Fuller 
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Dubbing it Hunter’s Clays, 
NSSF was among the fi rst to 
promote the game of sporting 
clays in the United States.
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and Slim Pickens, as well as newcomers 

Doug Sheehan of Knots Landing and 

Gerald McRaney and Jameson Parker 

of Simon & Simon. 

The event resulted in a fi rst-of-its-

kind celebrity shooting segment broad-

cast nationally on Entertainment Tonight, 

providing a great publicity jump start 

to the shooting events that soon fol-

lowed at the Los Angeles Olympics. On 

the rifl e and pistol side, NSSF received 

great pickup on full-page ads featur-

ing top international shooters Lt. Col. 

Lones Wigger and his daughter, Deena, 

as well as rapid-fi re pistol champion 

Col. Gail Liberty.

Exploring new outlets to better 

promote the shooting sports, NSSF 

was among the fi rst organizations in 

the industry to see the extraordinary 

potential of cable television. Since the 

dawn of television, the three major 

networks had controlled the content 

for America’s millions of viewers. With 

the growth of cable systems, however, 

individual producers could now not 

Top, At the celebrity trap and 
skeet shoot prior to the 1984 
Los Angeles Olympic Games 
are, from left, television 
host Grits Gresham, actor 
Jameson Parker, fi lm director 
Alan Madison, actor Gerald 
McRaney and NSSF staffer 
Doug Painter. Bottom, left to 
right, “King of the Cowboys” 
and avid trap shooter Roy 
Rogers; NSSF’s Doug Painter 
and longtime Westerns actor 
Slim Pickens; Hollywood 
leading-role actor and world 
champion skeet shooter Rob-
ert Stack with Doug Painter.
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only purchase airtime but also select 

the cable network that best reached a 

desired audience. 

Inspired by the excellent feedback 

from its Olympic celebrity shoot cover-

age, the Foundation took the next step 

and launched its own efforts with two 

half-hour programs in the fall of 1985 

on ESPN’s fast-growing national sports 

network. 

The fi rst show took an in-depth 

look at America’s favorite clay tar-

get sports—trap, skeet and sporting 

clays—from both a competitive and 

recreational perspective. The second 

focused on the new but fast-growing 

sport of metallic silhouette. Former co-

host of The American Sportsman, mem-

ber of the famous Miller Lite All-Star 

Team and outdoorsman Grits Gresham 

hosted these inaugural television shows 

and continued as the host of NSSF’s 

television programs through the next 

two decades. Grits’ oldest son, Tom, 

would join him as co-host in 1994.

Rock Rohlfi ng retired from NSSF 

in 1986 and was succeeded by longtime 

Foundation executive Bob Delfay. A 

Connecticut native, Delfay joined NSSF 

as a writer in 1969 after a brief stint at 

the Danbury News-Times. He was named 

public relations assistant in 1970 and 

director of public relations in 1976.

An avid hunter and trap shooter 

and with 17 years at NSSF under his 

belt, Delfay was keenly aware of the 

scope and nature of the challenges 

faced by the Foundation’s members. 

He recognized, of course, the need for 

creating opportunities for youth to get 

started in hunting and the shooting 

sports but also saw the importance—

and opportunity—in encouraging 

new and added activity among current 

participants.

NSSF research in the mid-eighties, 

for example, revealed that less than a 

half of all hunters did any off-season 

target shooting. Prompting these mil-

lions of hunters to get out to the range, 

Delfay understood, would not only cre-

ate many “new” customers but also help 

keep these hunters in the fi eld from 

one season to the next. 

Keeping current hunters hunting 

was critical. The hunting community 

had long been aware that the vast ma-

jority of new hunters were introduced 

to the sport by a hunting family mem-

ber. As Delfay noted in an interview 

with an industry publication in 1986, 

“If we allow a hunter to lose his interest 

in the shooting sports before his chil-

dren reach shooting age, then there 

is a very good chance we will lose the 

children as well.”

only purchase airtime but also select 

“If we allow a hunter to lose his interest in the shooting sports before 

his children reach shooting age, then there is a very good chance we 

will lose the children as well.”
   —Bob Delfay, president, NSSF

One of America’s favorite 
outdoorsmen, Grits Gresham 
hosted NSSF’s many cable 
television programs.
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Among the fi rst efforts in this direc-

tion was NSSF’s How Well Do You Shoot 

program, which was designed to pro-

vide hunters with the means and incen-

tive to compare their shooting ability 

with that of the “average hunter.” Prior 

to launching the promotion, NSSF had 

tested random groups of hunters in 

rifl e, handgun and shotgun events and 

then used these average scores to give 

hunters a realistic goal against which 

they could test their skills.

With an advertising campaign 

placed in the outdoor publications and 

in fi rearm retailers shops, the program 

soon proved highly effective in encour-

aging thousands of hunters, most of 

whom had never shot a round of trap 

or skeet, or in a rifl e or handgun com-

petition, to head out to the range. 

NSSF also recognized that to en-

courage shooting participation, gun 

clubs needed to become more active 

in their member recruitment. A 1985 

NSSF gun club survey revealed that, 

though most clubs were interested in 

adding new members, less than fi ve 

percent had any sort of ongoing mem-

bership promotion. In response, the 

Foundation developed a series of book-

lets and brochures, including a fi rst-

of-its kind membership manual, that 

featured practical, step-by-step ideas 

and suggestions any club could use to 

recruit and to retain new members. In 

1986 and 1987, more than 500 clubs 

took part in new membership promo-

tion campaigns.

From this initial effort, NSSF 

continued to develop new concepts 

and programs to assist sportsman’s 

clubs and open-to-the–public shooting 

ranges. In 1990, the Foundation played 

a key role in putting together the fi rst 

shooting range construction sympo-

sium and in 1999 formed the National 

Association of Shooting Ranges, now called 

NSSF’s Association of Shooting Ranges 

(NASR), a division of the 

Foundation. Over the 

years, NASR has been 

highly effective in 

working with ranges 

throughout the na-

tion on environmen-

tal and safety issues, 

as well as promo-

tional programs.

NSSF knew 

that a missing 

), a division of the 

Foundation. Over the 

 has been 

highly effective in 

working with ranges 

throughout the na-

tion on environmen-

tal and safety issues, 

NSSF’s Directory of Public 
Shooting Ranges was fi rst 
published in Field & Stream 
magazine in 1987.
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piece of the shooting promotion puzzle 

was a way to help sportsmen fi nd a 

convenient place to shoot. In 1987, the 

Foundation began the ambitious proj-

ect of attempting to compile the fi rst-

ever national directory of gun clubs 

and shooting ranges. After two years, 

900 listings, from Alabama to Alaska, 

had been gathered and coded as to 

the types of shooting sports available 

at each range. Equally ambitious was 

NSSF’s goal of having the new direc-

tory printed as a special insert in one of 

the leading outdoor publications. This 

goal was realized when the directory 

was included in the October 1989  issue 

of Field & Stream magazine—reaching 

some 10 million readers—with  the 

help of industry advertising and, nota-

bly, the support of Chevrolet Trucks. 

Through the nineties and into 

the new century, the Foundation 

continued to develop and refi ne its 

gun-club listings and, today, more 

than 6,800 clubs and ranges can be 

found on the NSSF website Where-

toshoot.org, which 

is visited by some 

72,000 sportsmen 

each month.

To 

round 

out its 

efforts 

in cooperation with gun clubs, NSSF 

launched in 1989 a quarterly Gun Club 

Advisor designed to help shooting fa-

cilities deal with emerging challenges, 

such as charges of noise pollution, as 

well as opportunities for growth and 

new shooting games. The fi rst edition 

included articles on “Attracting Female 

Shooters to Your Range” and “Organiz-

ing Shoots For Charity.” The newsletter 

evolved into NSSF’s The Range Report 

magazine, which reaches more than 

10,000 subscribers each quarter. The 

Range Report is the only such magazine 

that goes to nearly every shooting facil-

ity in the nation.

These grassroots shooting-promo-

tion programs helped get the ball roll-

ing in building shooting participation, 

but NSSF recognized that the target-

shooting sports were still under the 

radar of the outdoor press, let alone 

the general media. What was needed 

was a new level of action and excite-

ment in the shooting sports, the kind 

of “splash” that would generate media 

attention and attract a new generation 

of participants. From this perspec-

tive emerged two new NSSF programs 

that would redefi ne the scope of the 

Foundation’s activities and break new 

ground in the world of target sports.

The concept behind the fi rst of 

these efforts, THE SPORTSMAN’S 

TEAM CHALLENGE (STC), was to 

create an all-new, multi-discipline 

shooting event with unique courses 

of fi re specifi cally designed to pro-

vide the color, action and visual pop 

necessary for spectator and television 

appeal. 

For shooters, STC introduced an 

entirely new competitive concept—

handgun, rifl e and shotgun events 

designed from the ground up to em-

phasize fast-paced, instinctive shoot-

round 

out its 

efforts 

Designed to help shooting facilities deal 
with emerging challenges, NSSF launched 
in 1989 the Gun Club Advisor, which 
became The Range Report magazine.
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ing, all wrapped up in a team format 

where timing and strategy played a key 

role. As noted by inaugural STC com-

petitor and National Skeet Shooting 

Hall of Fame member Ken Sedlecky, 

“This is a game for the all-around 

shooter. If you’re fairly profi cient in 

rifl e, pistol and shotgun shooting, you 

can become a champion. The hunter 

who has some natural shooting ability 

will do much better than a top trap, 

skeet, rifl e or pistol purist.”

Not just a demonstration event, 

STC was planned from the beginning 

to be a national, all-around shoot-

ing competition with all the bells and 

whistles of a major championship.

After a test event in the fall of 

1988, STC was ready for prime time 

and debuted in early April 1990 at the 

Markham Park Shooting Range near 

Fort Lauderdale, Fla., with sportsmen, 

industry and open classes, an overall 

cash purse of more than $100,000 and 

many of the best competitive shooters 

in the country, from Tom Campbell, 

Brian Enos and Michael Plaxco on the 

Smith & Wesson team to Rob Leatham, 

Doug Koenig and Wes Myers shooting 

for Springfi eld Armory. 

Right off the bat THE SPORTS-

MAN’S TEAM CHALLENGE established 

key fi rsts for shooting competitions in 

America. In addition to 14 industry 

sponsors, STC was the fi rst shooting 

competition in the country to have a 

non-industry title sponsor, Chevrolet 

Trucks. In addition to the event itself, 

Chevrolet also sponsored a fi rst-of-

its-kind, 24-page special STC insert in 

Sports Afi eld magazine and included 

pre- and post-STC features in its maga-

zine, Chevy Outdoors. At the local level, 

the ABC, NBC and CBS Miami affi li-

ate stations featured STC coverage on 

their news programs and, at a national 

level, NSSF produced a half-hour show 

on the shoot, which became the fi rst 

such competitive coverage to air on 

ESPN and the forerunner of a much 
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The SPORTSMAN’S TEAM 
CHALLENGE offered unique 
courses of fi re in rifl e, 
shotgun and handgun.



 Independently-owned fi rearms retailers and shooting range operators face the same challenge: 
maintaining an inviting place of business to attract a broad range of customers while keeping up with the 
latest sales strategies and technologies.
 Recognizing this challenge, NSSF formed two divisions to provide support to small business owners, 
whose success is absolutely necessary for the long-term welfare of industry, shooting and hunting.
  Together, the NASR and NAFR divisions of NSSF promote professionalism in shooting ranges 
and retail stores—the places where customers most often interact with industry and where fi rearms are 
responsibility used and legally purchased.

For Retailers and Shooting Range Operators—NASR and NAFR

 NSSF’s Association of 
Firearms Retailers (formerly 
the National Association 
of Firearms Retailers) 
was organized in 2000 
and modeled after its 
organizational cousin, NASR. 
NAFR makes professional development opportunities 
and other assistance available to federally licensed 
fi rearms 
retailers. 
Its Retailer 
Education 
Seminars 
are 
operated 
in partnership with the Bureau of Alcohol, Tobacco, 
Firearms and Explosives across the country. With 
ATF charged by Congress with regulating the sale 
of fi rearms in the United States, the seminars 
provide retailers with an overview and update of ATF 
regulations regarding fi rearm transfers.
 Additionally, representatives of the FBI’s 
National Instant Criminal Background Check System 
(NICS) attend these seminars in order to keep 
retailers up to date on requirements and changes in 
the background check system. A background check 
is mandatory prior to the sale of all fi rearms at 
retail.
 SHOT Show University is yet another 
professional development opportunity for retailers, 
and NSSF’s Don’t Lie for the Other Guy program 
assists ATF in educating retailers in how to better 
detect and prevent illegal straw purchases.

 NSSF’s Associa-
tion of Shooting Ranges 
(formerly the National 
Association of Shooting 
Ranges) was developed, 
in 1999, to defi ne and 
then create resources to help shooting facilities suc-
ceed. Among its many publications are “How to Write 
a Business Plan,” “Lead Mobility at Shooting Ranges” 
and a 
“Guide to 
Community 
Relations,” 
plus videos 
such as 
“Sound 
Attenuation” and “Berms, Baffl es and Backstops.” 
NASR also worked closely with the Environmental 
Protection Agency and Occupational Safety and Health 
Administration to shape and develop written guidance 
and provide training for range operators and develop-
ers. With those resources in place, the role of NASR 
changed. Today, NASR, under the guidance of its 
advisory committee, assists range owners and opera-
tors who face challenges such as encroaching develop-
ment. Additionally, NASR provides guidance to indi-
viduals interested in building shooting ranges. 
 NASR also developed the “gold ring” that range 
managers can reach for: the Five Star rating. This pro-
gram, launched in 2000, was designed to recognize 
the best of the best by identifying “model” ranges that 
demonstrate excellence in appearance, management, 
customer service, amenities, customer development 

and community rela-
tions. Less than twenty 
ranges have earned the 
coveted Five Star rating, 
though the award has 
spurred many ranges to 
make improvements in 
anticipation of earning 
that distinction. The 
fi rst recipient of the 
Five Star designation 
was H&H Gun Range & 
Shooting Sports Outlet 
in Oklahoma City.

 

Attenuation” and “Berms, Baffl es and Backstops.” 

Association of
Shooting Ranges

www.nssf.org/ranges

®

®

in partnership with the Bureau of Alcohol, Tobacco, 
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expanded shooting sports presence by 

NSSF on America’s number one sports 

network.

Over its highly successful ten-year 

run, THE SPORTSMAN’S TEAM CHAL-

LENGE helped to transform the image 

of shooting competitions in America. 

From traditionally off-the-beaten-path 

events with, at best, footnote cover-

age, the shooting sports now enjoyed 

widespread publicity not only within 

the outdoor press—with stories on the 

annual event in all the major hunting 

and shooting publications—but also in 

the general media with feature stories 

in USA Today to coverage on CNN. The 

event itself, with ranges dressed up with 

shrubs and fl owers, spectators in the 

stands and many of the top competitors 

of the day on the line, helped create a 

new image of the shooting sports.

Perhaps no other program in the 

Foundation’s history helped redefi ne 

the perception of the shooting sports 

more than the promotion of Summer 

Biathlon, a program launched in 1987. 

A spinoff from the Olympic sport of 

biathlon, which combines cross-country 

skiing and rifl e shooting, Summer Biath-

lon keeps the shooting but substitutes 

running for the skiing. The idea was 

to create a shooting event that would 

appeal to a whole new audience of par-

ticipants—America’s millions of joggers 

and runners.

From a handful of demonstration 

events in the fi rst year, Summer Biath-

lon events sponsored by NSSF and the 

United States Biathlon Association 

grew to more than one hundred races 

in more than seventy-fi ve cities across 

the country by the mid-nineties. Events 

included those for elite athletes, mainly 

top distance runners, as well as those 

sponsored by local running associations 

that attracted thousands of weekend 

runners, most all of whom were new to 

shooting. A Summer Biathlon race was a 

great way to introduce non-traditional 

participants to shooting and to provide 

them with a different perspective on 

fi rearms.

More than building participation, 

however, the Summer Biathlon program 

provided a unique platform to gen-

erate highly favorable publicity for 

the shooting sports, especially in the 

non-endemic media. Over the years, 

the program received positive coverage 

in publications ranging from Runner’s 

World to Women’s Sports and Fitness to 

USA Today and The New York Times. 

Major races were often covered by lo-
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A shooter and runner, 
NSSF’s Bob Delfay helped 
many runners get started in 
the new sport of Summer 
Biathlon and often 
participated himself.
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cal network news affi liate stations, on 

ESPN’s Running and Racing programs 

and on NSSF’s shooting sports series 

on ESPN.

As the Foundation developed and 

actively promoted new shooting games, 

it also recognized the need to develop 

the ranks of new shooters. Research 

in the late eighties underscored that 

leisure-time pursuits on the upswing in 

participation were those that could be 

enjoyed by husbands and wives as well 

as boyfriends and girlfriends. At the 

time, however, no dedi-

cated program existed to 

encourage and welcome 

women into the shooting 

sports.

That began to 

change when Sue King, 

an enthusiastic 

proponent of 

helping women 

get started 

in shooting, 

successfully 

organized the fi rst 

major women’s-

only event under 

the Ladies Charity 

Classic banner 

at the American 

Shooting Center 

Club in Houston in the fall of 1988. 

This inaugural sporting clays event 

attracted close to 300 women, an eye-

opening number that underscored 

the potential growth of the women’s 

shooting sports market.

The initial success of this women’s 

event prompted NSSF to work with 

King and her committee to develop 

a series of four Ladies Charity Clas-

sic events around the country. The 

goal was to create focal points for the 

apparent interest among women in 

shooting and to encourage local clubs 

and ranges to more actively pursue this 

growing market. With these regional 

events attracting on average more than 

a hundred women each, NSSF was 

encouraged to expand the program to 

a national level.

Under the leadership of King, the 

Women’s Shooting Sports Foundation 

(WSSF) was launched by NSSF in 

1992. The primary goal of WSSF was 

to create and develop chapters around 

the country that, working with local 

ranges, could develop 

new and ongoing 

opportunities to prompt 

women’s participation 

in shotgun, rifl e and 

handgun shooting 

through both women’s-

only and couples 

events. From 

fi fteen events with 

some 800 shooters 

participating 

in 1993, WSSF 

and its chapters 

were by the 

late-nineties 

sponsoring over 

seventy-fi ve events 

annually and had 

attracted more 

than 10,000 competitors.

Recognizing at the time that large 

numbers of women participating 

in a shooting event was the classic 

man-bites-dog news story, WSSF had 

great success in attracting the media 

and generating widespread positive 

publicity for the shooting sports.  Top 

women shooters such as Judy Woolley, 

a member of the Smith & Wesson 

shooting team and the fi rst professional 

woman shooter since Annie Oakley, 

and USA Shooting team member Shari 

Recognizing at the time that large 

numbers of women participating 

in a shooting event was the 

classic man-bites-dog news 

story, WSSF had great success 

in attracting the media and 

generating widespread positive 

publicity for the shooting sports.

Sue King was WSSF’s fi rst 
executive director, helping to 
launch new opportunities for 
women to participate in the 
shooting sports.



43

LeGate made many media appearances 

on local news channels prior to WSSF 

shoots resulting in great publicity for 

the shooting sports and helping attract 

newcomers to the upcoming event.

In recent years, women have been 

among the fastest-growing segments 

in hunting and the shooting sports, a 

movement that the Foundation and the 

WSSF helped spark some twenty years 

ago.

With interest in the shooting sports 

on the rise in the early nineties, the 

Foundation continued to build on its 

efforts to broaden exposure of those 

sports. With promising results from 

producing and airing individual shows 

on cable television, NSSF took the 

next step by developing the fi rst “all 

shooting sports” series for broadcast on 

ESPN in 1992. With title sponsorship 

from Sports Afi eld magazine, Shooting 

Sports America debuted on ESPN that 

fall with a lineup of six shows airing 

on Saturday and Sunday afternoons. 

Original programs ranged from that 

year’s “Chevy Truck Sportsman’s Team 

Challenge” and the “World Sporting 

Clays Championship” to the “World 

Muzzleloading Championship” and the 

“Grand American.” 

For the fi rst time, shooting sports 

competitions of all kinds were gaining 

national exposure in an appropriately 

positive light. Each show reinforced the 

popularity of the shooting sports and 

provided viewers with information on 

how they could get started. It was also 

the fi rst national television exposure 

for many industry sponsors. Since a 

number of industry companies had 

not previously advertised on television, 

NSSF contracted to produce their ads.

Hosted by Grits Gresham, and with 

son Tom joining as co-host in 1994, 

Shooting Sports America helped popular-

ize not only traditional events such as 

the Grand American and World Skeet 

Shooting Championships but also 

emerging shooting sports and events, 

including The Homestead’s unique 

Golf & Sporting Clays Championship, 

Summer Biathlon and Cowboy Action 

Shooting. Though shooting at the 

Olympics received only token coverage 

then, international shooting, including 

a number of World Cups and National 

Championship tournaments, were 

regularly covered on Shooting Sports 

America, providing millions of viewers 

with their fi rst look at Olympic-style 

shooting events. Chevrolet Trucks even-

tually became the program’s title spon-

sor and the series was renamed “Chevy 

Trucks Shooting Sports America.”

The ten years between the mid-

eighties and mid-nineties marked one 

of the most signifi cant growth spurts 

in NSSF’s program history. An array of 

major initiatives designed to boost in-

terest and participation in the shooting 

sports was launched by NSSF during 

that time. As much as these efforts were 

Tom Gresham, Grits’ son, 
joined his father as co-host 
of Chevy Trucks Shooting 
Sports America in 1994.



producing solid results, the Foundation 

continued to assess emerging 

challenges and 

issues. Toward 

that end, NSSF, 

working with the 

Strategic Planning 

Institute of Boston, 

completed a for-

ward-looking analy-

sis of hunting and 

the shooting sports 

in 1995. 

Among key fi nd-

ings, the study em-

phasized that “tradi-

tional growth” of the 

marketplace, which occurred as one 

generation passed on its hunting and 

shooting traditions to the 

next, could not be relied 

on to build the ranks in 

the years ahead. Not only 

were more efforts to re-

tain current participants 

and recruit newcomers 

needed, but such efforts 

required active support 

and involvement from all segments of 

the industry.

Heeding this advice, NSSF orga-

nized and sponsored its fi rst Strategic 

Shooting Sports Summit—a conference 

not unlike the industry gathering that 

led to the formation of NSSF in 1961. 

Taking place in the spring of 1996 in 

Fort Lauderdale, Florida, and with a 

theme of “Bringing Our Future Into 

Focus,” the Summit attracted more than 

125 participants representing 49 indus-

try companies, more than forty sports-

man’s organizations, and state wildlife 

agencies from Massachusetts to Alaska. 

Working in a series of breakout 

groups, attendees discussed how to 

most effectively build interest among 

potential new shooters and how to 

remove roadblocks that 

might inhibit their par-

ticipation. They exam-

ined the current num-

bers of shooting facilities 

and hunting opportuni-

ties while attempting to 

determine the type of 

facilities that would help 

producing solid results, the Foundation 

continued to assess emerging 

challenges and 

issues. Toward 

that end, NSSF, 

working with the 

Strategic Planning 

Institute of Boston, 

completed a for-

ward-looking analy-

sis of hunting and 

the shooting sports 

in 1995. 

ings, the study em-

phasized that “tradi-
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A strategic analysis 
of the shooting 
sports industry 
in 1995 provided the 
framework for NSSF’s fi rst 
Shooting Sports Summit in 
1996.

Participants in the fi rst 
Shooting Sports Summit 
gather around NSSF’s 
“Million Dollar Challenge 
Grant” designed to help fund 
innovative efforts to expand 
participation in the shooting 
sports.



attract and retain future hunters and 

shooters. Discussion also centered on 

how the shooting sports could present 

a more positive image to the media 

and public at-large.

As much as these discussions 

helped formulate fresh thinking, the 

gathering also fostered a new sense of 

unity, a working-together spirit among 

attendees that helped create new alli-

ances and working relationships that 

would serve industry well in the years 

ahead.

As a direct result of this fi rst Sum-

mit, NSSF created an industry-wide 

marketing council whose goal was to 

identify and prioritize new opportu-

nities to grow the participant base. 

Among the council’s fi rst efforts was 

a nationwide advertising campaign 

directed at infrequent, or “lapsed,” 

hunters, reminding them of the values 

of hunting instilled by spending time 

with family and friends and experienc-

ing those special moments afi eld that 

create memories for a lifetime. This 

campaign was the fi rst of a series of 

collaborative efforts that helped the 

Foundation broaden the scope of its 

programs and reinforced the strategic 

importance of efforts to prevent cur-

rent hunters from dropping out.

With a major effort now focused on 

retention, NSSF also realized the need 

for a parallel effort on recruitment. 

Originally discussed at the fi rst Summit 

and strongly endorsed at the second 

Summit the following year, the concept 

of enlisting “ambassadors”—individual 

hunters and shooters, employees of 

industry companies, retailers, sports-

man’s clubs and organizations and 

state wildlife agencies—to introduce 
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A key initiative arising from the 1996 Shoot-
ing Sports Summit was NSSF’s STEP OUTSIDE 
program that encouraged current participants 
to introduce newcomers to outdoor sports.
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newcomers was formalized into a new 

program under the banner of “Invite a 

Friend to . . . Step Outside.”

Starting in 1998 and supported 

with a full-time administrator, the 

Foundation’s STEP OUTSIDE program 

launched a major outreach campaign 

that within a year had encouraged 

more than a hundred companies, clubs 

and organizations to host STEP OUT-

SIDE events. These attracted more than 

20,000 potential new hunters and tar-

get shooters. Over the years, this grass-

roots effort developed a wide range 

of innovative strategies, including its 

own television series on the Outdoor 

Channel and a growing list of partners 

that successfully reached more than a 

million newcomers by 2005. Today, the 

words “step outside” have become syn-

onymous with recruitment programs of 

all kinds. 

Bolstered by the energy and en-

thusiasm brought out by NSSF’s series 

of Summit meetings, the Foundation 

ramped up its efforts to deliver a posi-

tive message about the shooting sports 

to the non-shooting public. NSSF 

capitalized on the media’s interest in 

the growth of women’s participation 

in hunting and shooting by enlist-

ing some of the top women shooters 

in the country, from Olympic gold 

medal-winner Kim Rhode to National 

Women’s Sporting Clays champions 

Linda Joy and Casey Atkinson, to serve 

as spokeswomen. This effort broke 

through to the national level in the 

spring of 1998 with a segment on Fox 

on Trends and also sparked one of the 

most unusual media events in the 

Foundation’s history—a fashion show.

With sporting clothing from com-

panies such as Beretta and Holland 

& Holland gaining attention within 

the fashion trade, NSSF brought some 

twenty fashion and lifestyle editors to 

an upscale shooting club near New 

York City for “A Day in the Coun-

try,” including shooting instruction 

by top women instructors, a fashion 

show of shooting apparel and a four-

course game lunch. Despite a persis-

tent drizzle, writers and editors from 

Fortune, Forbes and Women’s Wear Daily 

stayed on the shooting range all after-

noon. “There were as many smiles,” 

noted event organizer Doug Painter, 

“as there were ruined high heels.” 

Two days later, Women’s Wear Daily gave 

full-page coverage to the event and 

dubbed it “Shooting With Style.”

Recognizing the importance of 

reaching out beyond the hunting and 

shooting community, the NSSF Board 

of Governors in the summer of 1998 

approved a multi-million dollar com-

munications campaign to educate the 

American public about responsible 

hunters and shooters. Porter Novelli, 

one of the largest public relations 

companies in America, was selected 

to develop and launch the campaign. 

The fi rm’s research underscored that 

the core issue industry faced was not 

Young Olympic gold medal 
winner Kim Rhode was among 
many top women shooters 
who helped promote the 
growing interest by women in 
the shooting sports.
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just to build awareness of the shoot-

ing sports but to increase the public’s 

knowledge and understanding of 

responsible use of sporting fi rearms. 

A series of print ads was created 

focusing on this educational theme 

and placed in opinion-molding pub-

lications such as Harper’s, The Atlantic, 

Columbia Journalism Review and The 

New York Times Book Review.

As the nation looked forward 

to a new century, NSSF also looked 

forward to building on the signifi cant 

progress it had achieved through the 

decade. By its twentieth anniversary 

in 1998, the SHOT Show had grown 

to 448,000 square feet of exhibitor 

space, a dramatic climb from its 

original footprint of just over 50,000 

square feet. Funding from the show 

had helped the Foundation to 

signifi cantly grow its efforts through 

the nineties with major new shooting 

promotions such as the Chevy Truck 

SPORTSMAN’S TEAM CHALLENGE, 

Summer Biathlon, STEP OUTSIDE 

and the Women’s Shooting Sports 

Foundation, and to reach out to 

millions of television viewers through 

its shooting-sports programming on 

ESPN. 

Two consecutive Shooting Sports 

Summits in 1996 and 1997 had 

propelled NSSF into a leadership 

role within the shooting-sports 

community and had encouraged many 

organizations to join industry efforts 

in promoting the shooting sports and 

the values connected with sporting 

traditions.

Echoing the theme of the third 

Shooting Sports Summit in the summer 

of 1998 that “The Time is Now,” 

Jack Durrett, chairman and CEO of 

Michael’s of Oregon and chairman of 

the NSSF Board of Governors, opened 

the Summit’s general session with a 

call to attendees to take “historic” 

action. “I believe you are here,” he 

said, “because you share the concern 

for the future of our hunting and 

shooting traditions. But, more than 

that, I think you share the belief that 

we can improve the way in which we 

have been promoting the shooting 

sports, improve the way we serve our 

30 million customers and improve the 

way we present ourselves to the media 

and general public.” 

At the conclusion of the third 

Summit, there was a great sense 

of optimism, not only within the 

Foundation but also among the 

entire hunting and shooting sports 

community. Remembered Doug 

Painter, then NSSF’s marketing 

director, “Working together, we had 

gathered our trucks into one big 

convoy, confi dent that we were headed 

in the right direction and the road 

ahead was clear.”

NSSF’s fi rst Shooting 
Sports Summit 
conference in 1996 
helped to unify the 
hunting and shooting 
sports community and 
inspire key initiatives 
in recruitment and 
retention.



To encourage hunters to become more active in the target 
sports, NSSF prompted them to compare their shooting 
skills to average shooting scores fi led by fellow hunters in 
a campaign called “Here’s Something to Shoot For.”

In the 1990s, the dramatic growth of women 
participating in the shooting sports became 
part of the national news scene as illustrated in 
this Business Week article. A number of NSSF 
programs focused on introducing women to the 
shooting sports during that time.

Capitalizing on the Foundation’s initiative 
to encourage added participation in target 
shooting, NSSF’s brochure, “Welcome To 
The Shooting Sports,” was distributed in 
the millions by fi rearms retailers, shooting 
range owners and state wildlife agencies.

To encourage hunters to become more active in the target 

In the 1990s, the dramatic growth of women 
participating in the shooting sports became 
part of the national news scene as illustrated in 
this 
programs focused on introducing women to the 
shooting sports during that time.

48



49

Recognizing his lifelong contributions to hunting 
and the shooting sports, Grits Gresham was awarded 
NSSF’s Lifetime Achievement Award at the 2006 
SHOT Show. NSSF and the Professional Outdoor 
Media Association established the NSSF-POMA 
Grits Gresham Shooting Sports Communicator 
Award to honor outdoor communicators whose 
professionalism and contributions refl ected those of 
Gresham.

Advertisement announcing the 
premier of the NSSF and Chevy 
Trucks Shooting Sports America 
television series on ESPN.

Among the fi rst non-industry sponsors of a 
shooting competition, Chevy Truck was for 
years the title sponsor of the SPORTSMAN’S 
TEAM CHALLENGE, an all-around shooting 
event for both sportsmen and many of the top 
competitive shooters in America.

Advertisement announcing the 



50

Beginning the late 1990s, America’s fi rearms manufacturers 
found themselves in the crosshairs of the national media, as 
the cover of this Business Week magazine demonstrates.

Recognizing the 
need to be active in 
the political arena, 
NSSF embarked on 
a nationwide voter 
education campaign 
aimed at America’s 
sportsmen and 
women that 
included this 
ad in the 2004 
presidential 
election between 
Senator John Kerry 
and President 
George W. Bush.

Created in 1998, the Hunting 
and Shooting Sports Heritage 
Foundation helped support legal 
and legislative initiatives and 
funded communications and 
educational efforts through 
voluntary industry contributions.
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On October 30, 1998, New 

Orleans Mayor Marc Morial 

fi led the fi rst lawsuit against 

the fi rearms industry seeking to hold 

fi rearm manufacturers fi nancially 

responsible for the criminal and 

accidental misuse of their lawfully 

sold, non-defective products. Within 

the next 18 months, an additional 23 

separate lawsuits were fi led against 

members of the fi rearms industry 

by municipalities and one state. In 

addition, the National Association for 

the Advancement of Colored People 

pursued its own lawsuit. Similar suits 

were threatened by the Department 

of Health, Education and Welfare and 

other states and local governments 

around the country.

On April 20, 1999, the Littleton, 

Colorado, school shootings 

traumatized the nation. Other school 

shootings greatly raised the nation’s 

anxiety about troubled youngsters 

gaining access to fi rearms.

What just months ago had been 

a “clear road ahead” was now a 

road strewn with new and daunting 

challenges for NSSF and its industry 

members. At an historic “State of the 

Industry” meeting at the 1999 SHOT 

Show, NSSF President and CEO 

Bob Delfay reminded all attendees 

that “We are not just merchants and 

manufacturers, but also the heirs 

to and the current stewards of our 

200-year-old hunting and shooting-

sports heritage. And preserving and 

strengthening these uniquely American 

traditions is a responsibility that 

has never been more important or 

challenging than it is today.  

“The SHOT Show,” Delfay added, 

“has long been the sales kickoff of our 

industry, but this year it also serves 

as a ‘call to arms’ to outline a strong, 

unifi ed response to the challenges 

that threaten our industry. Our goal 

is to open, not close, the door on 

these diffi cult issues. We recognize 

the need for more open and better 

communication among all concerned. 

All of us share the same goal of curbing 

gun violence and reducing accidents.”

The anti-gun spotlight was, for 

the fi rst time, now aimed directly at 

the fi rearms industry. Directing that 

spotlight was an array of intimidating 

forces—powerful trial lawyers, one 

of the most anti-gun administrations 

in history and a media that was 

quick to denounce fi rearms and the 

companies who made them. “This was 

no skirmish,” recalled Painter, who 

had been appointed NSSF’s executive 

director in the fall of 1998. “It was the 

fi ght of our lives.”

A major boost to everyone in 

industry at the time was the immediate 

and strong support from the National 

Rifl e Association (NRA). At the “State 

of the Industry” meeting at the 1999 

Chapter Three

 A Tradition Challenged
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SHOT Show, Charlton Heston, then 

NRA president, told the crowd, “For a 

century we have thrived independently, 

but now your fi ght has become our 

fi ght. Your legal threat has become 

our constitutional threat.” In the years 

ahead, the NRA became industry’s 

greatest ally in the municipal-lawsuit 

battle and would help forge a victory 

not only for industry but for all 

fi rearms owners in America.

There was no question, however, 

that industry would have to rally to 

its own defense. Like a nation caught 

off guard by an unexpected attack, 

NSSF was challenged to quickly build 

its forces and to defend its industry’s 

reputation and principles on multiple 

fronts.

A critical fi rst step was the creation 

of the Hunting and Shooting Sports 

Heritage Fund (Heritage Fund) in 

December of 1998. Created to support 

legal and legislative initiatives and to 

fund communications and educational 

efforts, the Heritage Fund was based on 

a voluntary manufacturer contribution 

of 1 percent of hunting- and shooting-

related sales. Steve Hornady, president 

of Hornady Manufacturing, was the 

fi rst to commit to the fund. “I am 

confi dent,” he commented, “that most 

major companies will be on board. 

These issues affect us all.” He was 

correct on both counts.

During 1999, more than seventy 

companies signed participation 

agreements to join the Heritage 

Fund and, over the next several years, 

membership would more than double 

and generate millions of dollars in 

support of a coordinated legal defense 

and outreach efforts. Refl ecting 

the great unity within the industry, 

membership in the Heritage Fund 

included not only major fi rearms 

manufacturers but also companies 

from all segments of industry, from 

accessory manufacturers and outdoor 

publishing companies to distributors, 

retailers and manufacturers’ 

representatives. In a diffi cult time, it 

was gratifying to see so much support 

coming from so many in the industry. 

The sentiment was, “How can I help 

support the cause?” instead of, “This 

isn’t my fi ght.” 

On the litigation front, NSSF 

marshaled industry legal expertise 

under the Firearms Litigation Support 

Committee (FLSC). Comprising the 

legal counsels of member companies 

being sued, FLSC helped create and 

fund a joint legal defense strategy 

for industry and served as the think 

tank for developing a strong defense 

platform for trial lawyers defending 

against individual municipal lawsuits. 

“We were in a tough, uphill legal 

battle,” recalled Lawrence Keane, 

NSSF senior vice president and 

general counsel. “Win or lose, our 

opposition knew that prolonged 

litigation could easily bankrupt our 

With the strong support of 
the National Rifl e Association 
and then-NRA President 
Charlton Heston, the fi rearms 
industry rallied to its own 
defense against a series 
of potentially devastating 
municipal lawsuits, beginning 
with the establishment of the 
Hunting and Shooting Sports 
Heritage Foundation (later the 
Heritage Fund).
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industry. Our key advantage was that 

the courts recognized that these 

lawsuits were politically motivated, 

that it simply made no sense to hold 

manufacturers—whether they made 

fi rearms or automobiles—liable for 

the criminal misuse of a product they 

lawfully made and sold. Prior to these 

lawsuits, the general counsels of our 

member companies typically didn’t 

even know one another, but under the 

FLSC umbrella we united as a group 

and developed a strong and effective 

strategy.”

In a recent paper, “Withstanding 

the Tsunami: The History of Efforts 

to Impose Public Nuisance Liability 

on Firearms Manufacturers,” James 

P. “Jim” Dorr, a partner at the fi rm of 

Wildman, Harrold, Allen & Dixon LLP 

in Chicago who was heavily involved 

in the defense of the manufacturers, 

recalled just how big the stakes 

were. “The implications of this tidal 

wave of litigation for the fi rearms 

manufacturers and distributors were 

enormous. This was indeed a small 

industry. The largest companies 

rarely reached $200 million in annual 

revenue; most were signifi cantly 

smaller. The monetary demands were 

enormous. Chicago alone sought $400 

million in damages.”

Dorr notes that, “The suits sought 

unprecedented injunctive relief to 

impose sweeping new requirements in 

design, distribution and the manner 

in which the manufacturers and 

distributors conducted their already 

highly regulated businesses. For 

example, Eliot Spitzer, then attorney 

general of New York, demanded that 

companies cede control to a specially 

created oversight board or he would 

put them out of business.”

In responding to the public-

nuisance assertions of the lawsuits, 

Dorr points out that “The defendants’ 

position from the outset was that there 

was neither a legal nor a factual basis 

for these claims. It became the job of 

defense counsel to develop a strategy 

to support that position throughout 

the litigation. A key to that strategy 

was insisting at every step of the 

proceedings that plaintiffs carry their 

own burden of proof. Also key was 

recognizing and articulating that public 

nuisance law is not an amorphous, 

catch-all doctrine, but that it had a 

context and a structure that precluded 

its use against the manufacturers of 

lawful, highly regulated, non-defective 

products.”

Looking back on this raging torrent 

of litigation that threatened to swamp 

an entire industry, Dorr concluded 

that, “It is not too dramatic to say that 

these suits were a matter of life or 

death for this small industry. On one 

level, the fundamental decision was 

easy. There was no real 

choice but to fi ght each 

case at every stage. The 

defendants did just that, 

at great expense but 

with universal ultimate success. Every 

“It is not too dramatic to say that 

these suits were a matter of life or 

death for this small industry.”

©iStockphoto.com/spxChrome
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case save one dormant matter has been 

dismissed, either on motion to dismiss, 

motion for summary judgment, 

following trial or voluntary dismissal.”

In short, industry batted a thousand 

in this high-stakes litigation series, an 

extraordinary result and one few would 

have predicted in those dark days of 

1998-99 when the lawsuits came in 

waves against a law-abiding, responsible 

industry.

While heartened by growing 

success on the legal front, NSSF 

recognized that defeating individual 

lawsuits would not eliminate the threat 

that continued to hang ominously 

over the industry. Everyone agreed 

that the fight had to shift from the 

courtroom to the legislative chamber. 

Thanks to the strong efforts of the 

NRA, preemptive legislation barring 

these types of nuisance lawsuits began 

to be passed by state legislatures and 

would eventually be enacted in thirty-

six states. However, it was clear that the 

decisive battle ground would be in the 

nation’s capital—in Congress.

Coming into the presidential 

election of 2000, the Clinton White 

House pushed to make gun control a 

center-stage political issue. A December 

15, 1999, article in The Washington 

Post headlined “White House Draws 

a Bead on Guns” reported, “The 

Clinton administration, convinced that 

Congress has badly underestimated 

the public appetite for new gun 

regulations, will convene a meeting of 

top aides today ‘to prepare an all-out 

offensive on guns in the coming year,’ 

a senior White House official said last 

night.” 

In the months ahead, the anti-gun 

drumbeat grew louder and became 

a much publicized platform position 

at the 2000 Democratic National 

Convention in Los Angeles. At a gun-

control forum during the convention 

sponsored by Handgun Control Inc., 

it was highlighted that the Democratic 

Party’s anti-gun position would 

undoubtedly help Vice President Al 

Gore in the November election. Not 

surprisingly, Texas Governor George W. 

Bush’s pro-gun record was derided by 

many speakers at the convention.

The stakes for industry—indeed, 

for all gun owners in America—could 

not have been higher going into the 

2000 presidential election. If victorious, 

there was no question that Al Gore 

would continue to vigorously pursue 

the anti-gun agenda of the Clinton 

years. Even though the industry had 

never before been involved politically, 

it was now time to act. 

With funding through member 

contributions to the Heritage Fund, 

NSSF decisively entered the political 

arena with a multi-million dollar voter-

education and mobilization effort 

in the summer of 2000. Featuring a 

dramatic television ad that underscored 

the role the firearms industry has 

played in securing America’s freedoms, 

the campaign was aired during both 

the Democratic and Republican 

National Conventions. In launching 

the campaign, Delfay stated, “These 

ads symbolize our constitutional rights 

being shredded by the Clinton-Gore 

team. We will not stand silent and be 

“These ads symbolize our constitutional rights being 

shredded by the Clinton-Gore team. We will not stand 

silent and be blamed for crime by an administration that 

refuses to prosecute criminals and by greedy trial lawyers 

who use American taxpayer dollars for their own gain.”
—Bob Delfay, president, NSSF
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blamed for crime by an administration 

that refuses to prosecute criminals 

and by greedy trial lawyers who use 

American taxpayer dollars for their 

own gain.”

The 2000 presidential election 

marked not only a pivotal moment in 

industry history but also in American 

politics. Political analysts, even former 

President Clinton in an interview with 

CBS News, admitted that a key factor 

in Gore’s loss in the 2000 election was 

the “pro-gun” vote that tipped the 

scales in favor of George Bush in key 

battleground states. After the election, 

USA Today wrote, “Guns played a 

key role in Gore’s loss of Arkansas, 

Tennessee, and West Virginia, any one 

of which could have delivered him the 

presidency.” 

While the heavy lifting in this 

legislative campaign had been 

shouldered by the NRA, NSSF’s get-out-

the-vote campaign played an important 

supporting role and was clearly 

recognized by Republican leadership. 

In key elections ahead, especially in 

the 2004 presidential election between 

Senator John Kerry and President 

George W. Bush, industry leadership 

strongly supported NSSF’s Vote Your 

Sport campaigns and came to clearly 

understand the vital importance of 

having a strong voice in Washington, 

D.C. 

In a time when “common sense 

gun safety” became the disingenuous 

mantra of anti-gun forces, industry was 

challenged to defend its long history of 

promoting the safe use and responsible 

distribution of fi rearms, especially 

against a media that questioned the 

reputation of industry and its concern 

for product safety. In a USA Today 

editorial published shortly after the 

New Orleans lawsuit was fi led, the 

paper agreed that the suit did not have 

legal merit but, nonetheless, wrote, “It 

couldn’t happen to a more deserving 

bunch.”

As much as the USA Today editorial 

was a slap in the face, it was also a sharp 

reminder that as much as companies 

in the industry, many among the oldest 

Supported by the Heritage 
Fund, NSSF launched its 
voter education efforts with a 
national television campaign 
utilizing a dramatic ad that 
symbolized Americans’ 
constitutional rights being 
shredded by the Clinton-Gore 
team.
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and most iconic manufacturers in 

America, were respected and admired 

by hunters and shooters, a better job 

needed to be done reaching out and 

connecting with those outside the 

traditional community. The challenge 

was to clearly demonstrate the firearms 

industry’s commitment to safety to 

the American people, many of whom 

would not be aware that manufacturers 

had long been providing safety 

information and locking devices to 

customers who had purchased their 

products.

Launched in September of 1999 

in five cities across America, Project 

HomeSafe (later renamed Project 

ChildSafe by President George W. 

Bush), a free gun-lock and safety-

brochure giveaway program, struck 

an immediate and a  responsive 

chord among the public. At one of 

the early launches near Portland, 

Oregon, hundreds of residents 

stood in line on a rainy day to pick 

up their Project HomeSafe safety kit 

from the local sheriff’s office. Jack 

Durrett, then NSSF’s chairman of the 

Board of Governors, represented the 

Foundation at the official launch, 

which was widely covered by the local 

news channels. That evening, while 

out shopping, he said more than a few 

folks came up to him to say how much 

they appreciated the firearms industry 

promoting gun safety. 

Thanks to strong public demand 

and both local and national media 

coverage, within six months of the 

initial launch seventy-five cities were 

participating in the program and more 

than 400 cities and counties had signed 

up to participate in Project HomeSafe 

in the months ahead. In communities 

across the country, mayors were 

becoming active partners with industry 

through the distribution of hundreds 

of thousands of firearms safety kits in 

a program that was quickly gaining a 

national scope.

Project HomeSafe took a big step 

forward in the summer of 2000 when 

the National Conference of Lieutenant 

Governors (now the National 

Lieutenant Governors Association) 

strongly endorsed the program. With 

500 elementary school children and 

law enforcement officers from around 

the state, Oklahoma Lieutenant 

Governor Mary Fallin launched the 

first statewide Project HomeSafe from 

the steps of the state capitol building 

in June of that year. Within months, 

twenty more states had signed up to 

launch their own programs.

With statewide programs springing 

up, Project HomeSafe gained the 

attention of then-Texas Governor 

George W. Bush. Strongly committed 

to the concept, Governor Bush 

provided NSSF with a one million-

dollar grant to launch the program in 

Texas under the Project ChildSafe name 

in the fall of 2000.

In 2001, following up on his strong 

support of Project ChildSafe, newly 

elected President George Bush, with 

key support from Alaska Senator Ted 

Stevens, began a series of federal 

grants for the program through the 

U.S. Department of Justice. Between 

2001 and 2008 the project received 

funding totaling $92,500,000. With 

this unprecedented support, and with 

Oklahoma Lieutenant Governor Mary Fallin 

launched the first statewide Project HomeSafe from 

the steps of the state capitol building in June of that 

year. Within months, twenty more states had signed 

up to launch their own programs.

Project HomeSafe was 
renamed Project ChildSafe 
by President George W. Bush.
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additional funding from industry, 

Project ChildSafe began a nationwide 

rollout and soon became the largest 

and most comprehensive fi rearm safety 

education program in the country, 

with a distribution of some 35 million 

fi rearm safety kits in all 50 states and 

the U.S. territories. 

Project ChildSafe was highly effective 

in helping to ensure fi rearms safety 

in households across the nation and 

affi rming to millions of Americans that 

no one is more concerned with the safe 

use and storage of fi rearms than the 

companies that make them.

In the summer of 2000, NSSF 

launched a national campaign called 

Don’t Lie for the Other Guy designed to 

increase awareness of the consequences 

of illegal fi rearms purchases. A 

cooperative effort with the Bureau of 

Alcohol, Tobacco and Firearms (ATF), 

Clockwise from top, To distribute millions of gun lock safety kits, Project ChildSafe relied on more than a dozen trucks driven 
by trained program representatives to deliver safety materials and safety messages to law enforcement departments in every 
state; some 35 million Project ChildSafe fi rearm safety kits have been distributed to date; then-Lt. Gov. Mary Fallin helped make 
Project HomeSafe a key initiative of lieutenant governors nationwide; North Dakota Governor John Hoeven helped distribute 
Project ChildSafe gun lock kits at the state fair; Project ChildSafe gained extraordinary media coverage at launches nationwide.
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the program’s goal was to help 

retailers deter illegal straw-

man purchases and to educate 

the public that attempting 

to purchase a fi rearm for a 

prohibited person is a felony. 

With strong support from the 

U.S. Department of Justice and 

the ATF, Don’t Lie for the Other 

Guy has provided more than 

40,000 program kits to fi rearms 

retailers across the country 

and sponsored numerous 

media outreach events in cities 

throughout the nation. The 

program remains active today 

as a continuing educational 

effort within the fi rearms retailing 

community and as a public service 

campaign that has generated over one 

billion media impressions.

Considering the many legal, 

political and public opinion challenges 

faced by NSSF in the fi rst few years 

of the new century, it would be 

understandable if the Foundation had 

placed its traditional efforts to actively 

promote and publicize the shooting 

sports on the back burner. That was not 

the case.

While it was popular at the time 

to say that teenagers had become far 

more interested in computer games 

than competitive shooting, NSSF 

believed a lack of opportunity, more 

than a lack of interest, was the real 

barrier to shooting- sports participation 

among youth. Launched in 2001, the 

Scholastic Clay Target Program (SCTP) 

was created to give junior and high 

school students an inviting entry 

point into shooting and provide 

them with a regularly scheduled and 

coached program that emphasized skill 

development and the opportunity for 

competitive participation. Working 

with the governing bodies of the clay 

target sports and affi liated gun clubs, 

151 SCTP teams in twenty-fi ve states 

were formed in the fi rst year. Within 

four years, this Little League-like 

approach to youth shooting had grown 

to 6,000 participants from across the 

nation and almost doubled again by 

2008. More than 30,000 youngsters 

have participated in SCTP in total.

The annual highlight of the 

program soon became the SCTP 

National Championships held in 

conjunction with the Amateur 

Working with the Bureau of 
Alcohol, Tobacco, Firearms 
and Explosives, NSSF’s Don’t 
Lie for the Other Guy program 
focused attention on illegal 
straw purchases of fi rearms. 
Firearms retailers learned 
how to help prevent them, 
and the public learned about 
penalties associated with 
them.
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Trapshooting Association’s Grand 

American World Trapshooting 

Championships, the largest shooting 

competition on the planet. Attracting 

students from teams in more than forty 

states, the youth-only SCTP National 

Championships grew to over 1,500 

shooters by 2005. “Since day one we 

knew the value of SCTP,” said Phil 

Murray of White Flyer, the clay target 

manufacturer and an original SCTP 

sponsor. “It’s gratifying for us to look 

at the fi ring line and see such growth 

in participation. In just fi ve years the 

SCTP event at the Grand American has 

become the second-largest shoot in the 

world. Now, that makes a statement.”

The SCTP program continues 

today under the guidance of its own 

foundation, the Scholastic Shooting 

Sports Foundation, with continued 

support from NSSF, industry sponsors, 

the clay target governing bodies and 

many state wildlife agencies that 

sponsor their own statewide SCTP 

programs. The popularity of target 

shooting through high school levels 

prompted NSSF to launch in 2009 

the Collegiate Shooting Sports Initiative, 

bringing fi nancial support to colleges 

and universities where competitive and 

recreational target shooting programs 

are offered or being formed.

Beginning in 2000, NSSF reached 

a new plateau in television outreach 

when ESPN launched its Great 

Outdoor Games special series and 

asked NSSF to develop and manage 

the shooting events of this multiple 

outdoor sports competition. For the 

fi rst time, the shooting sports were 

being produced and promoted by 

America’s top sports network and 

broadcast in prime time to more 

The Scholastic Clay Target 
Program has become one 
of America’s premier youth 
shooting programs. 
Annually some 1,500 young 
SCTP shooters gather at 
the Grand American World 
Trapshooting Championships 
to hold their own national 
championship event. Often 
described as the Little League 
of target shooting, SCTP 
provides a grassroots program 
to introduce elementary to 
high school-age students to 
competition in trap, skeet and 
sporting clays.
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than 110 million households. The 

relationship that NSSF had built with 

ESPN over many years now was helping 

place NSSF and shooting sports in a 

highly favorable national spotlight. 

During the Great Outdoor Games’ 

fi ve-year run, the shooting events 

consistently scored the second highest 

ratings, behind only the timber sports.

In late 2001, after a distinguished 

30-year career, NSSF President and 

CEO Bob Delfay announced his 

retirement. “Bob,” said Don Gobel, 

Browning Arms president and NSSF 

chairman of the Board of Governors, 

“has been a source of leadership, 

creativity and dedication at NSSF for 

as long as most of us can remember. 

He has played a key role in the 

extraordinary success of the SHOT 

Show, created and directed numerous 

successful shooting sports promotions, 

increased NSSF membership from 200 

to 1,900 and directed the creation and 

growth of the Hunting and Shooting 

Sports Heritage Fund.”

Taking over the helm was 29-year 

NSSF veteran Doug Painter. Starting 

as a writer and media specialist for 

NSSF in 1973, Painter later served 

as the Foundation’s director of 

communications, vice president 

of marketing administration and 

executive director. “I was very proud 

of what NSSF had accomplished, but 

we still had a long way to go,” recalled 

Painter. “As much progress as we’d 

made in defeating the municipal 

lawsuits in courtrooms across the 

nation, we still faced an uphill battle in 

passing a federal law that would create 

uniform judicial protection from costly 

future litigation in all courts.” 

Working to unite and energize 

sportsmen and sportsmen’s 

organizations, the Foundation 

made every effort to rally a strong 

sportsman’s voice at the ballot box 

in upcoming elections. Key electoral 

victories in 2002 and 2004 helped pave 

the way for the passage by Congress 

of the Protection of Lawful Commerce in 

Arms Act in 2005. “History will show,” 

said NRA Executive Vice President 

Wayne LaPierre, “that this law helped 

save the American fi rearms industry 

from collapse under the burden of 

these ruinous and politically motivated 

The shooting events for 
ESPN’s Great Outdoor 
Games were developed 
and managed by NSSF 
over a fi ve-year period and 
provided millions of viewers 
with an exciting perspective 
on shotgun and rifl e target 
shooting.

Lifelong sportsman and 
longtime NSSF staffer Doug 
Painter became NSSF’s 
president and CEO in 2002.
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Fred Roff 

elected president 
of the board

NSSF Board of Governors

NSSF Board Leaders

Information about the early days of NSSF and 
its Board of Governors is limited. Yet a slim 
document from 1961 reveals that a committee 

of industry leaders was established to form the 
organization and, by November of that year, NSSF 
was incorporated and had a board of directors, which 
eventually became known as the Board of Governors.
 The first board consisted of Fred Roff of Colt; 

Harmon Williams of Browning; Bill Ruger of Sturm, 
Ruger; Ed Hilliard of Redfield; Howard Carter of 
Gifford, Moody, Carter and Hayes; Fred Huntington 
of RCBS; Gib Jones of Utica Duxbak; Warren Page 
of Field & Stream; and Jack Powers of Daisy. Roff 
was elected temporary chairman. Early board leaders 
held the title of president, which was later changed 
to chairman.
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1982
Ted Rowe
chairman

1998
Jack Durrett

chairman

2007
Bob Scott
chairman

1972
Bill Talley
president

1986
Arlen Chaney 

chairman

1999
Don Gobel
chairman

1966
Warren Page 

president

1963
Harmon Williams

president

1995
Jerry Bersett

chairman

NSSF Chief Executives
From 1961 and for many years later, NSSF’s chief executive held the title of executive director or national 
director. In the 1980s, the top position carried the title of president and eventually president and CEO, as it 
is today. On November 1, A. Robert Matt was elected temporary executive director. One month later, Matt was 
elected NSSF’s first executive director.

1961
A. Robert Matt

executive director

1963
Leo S. Disher

national director

1976
A.H. “Rocky” Rohlfing

executive director

2008
Steve Sanetti

president & CEO

1964
Charles Dickey 

national director

1985
Robert Delfay

executive director
1992, president

1997, president & CEO

1972
Warren Page 

executive director

2002
Doug Painter

president & CEO

2002
Art Wheaton

chairman

1968
Jack Peat
president

1969
Dick McMahon

president

1964
Ed Hilliard
president
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lawsuits.” 

The passage of this landmark 

legislation—true tort reform through 

lawsuit preemption—would not have 

been possible without the NRA’s strong 

efforts on Capitol Hill to ensure its 

passage.

In a speech to SHOT Show 

attendees in 2001, former Wyoming 

Senator Alan Simpson reminded 

the audience, “In politics you have 

a choice: take part . . . or get taken 

apart.” It was advice well heeded by 

NSSF, but not just as it applied to the 

political arena. From the courtroom 

to the court of public opinion, the 

Foundation and its members had 

responded to new and diffi cult 

challenges with a united spirit and 

with a strong resolve to confi rm our 

industry’s commitment to safety and 

responsibility. In a time when industry 

and hunting and shooting traditions 

had been truly challenged, “taking 

part” had made all the difference.

President George W. Bush 
signs the Protection of Lawful 
Commerce in Arms Act on 
October 26, 2005, a momen-
tous occasion for the fi rearms 
industry. The bill was passed 
by the U.S. Senate by a vote 
of 65-31 and the House of 
Representatives by 283-144. 

Former Wyoming Senator 
Alan Simpson provided a 
rallying cry in a speech 
that encouraged industry to 
become politically active, 
saying “Take part or get 
taken apart.”



The Sporting Arms and Ammunition Manufac-
turers’ Institute and the National Shooting 
Sports Foundation are organizations that 

carry out vital functions for the fi rearms and am-
munition industry. While their missions are sepa-
rate and clearly defi ned, 
confusion about these two 
organizations nevertheless 
occurs and is understand-
able given the shared his-
tory of the two groups.
 Consider that both 
organizations count indus-
try companies among their 
members, that some com-
pany representatives oc-
cupy seats on both groups’ 
governing boards, that for 
many years the president 
of SAAMI and NSSF has 
been the same individual 
and that both groups make 
their headquarters in the 
same building in Newtown, 
Conn. 
 SAAMI is the smaller 
organization, and the elder, 
by far. An organization of 
the nation’s leading manu-
facturers of fi rearms, am-
munition and components, 
SAAMI was founded in 
1926 at the request of the federal government and 
tasked with . . . 
• Creating and publishing industry standards for 

safety, interchangeability, reliability and quality
• Coordinating technical data
• Promoting safe and responsible fi rearms use
 The primary work of SAAMI is done by its Tech-
nical Committees in the setting of industry stan-
dards. Product standards for fi rearms and ammuni-
tion are developed by two product standards task 
forces, the SAAMI Ammunition Technical Commit-
tee and Firearms Technical Committee. Recom-
mendations from those committees are submitted 
to the Joint Technical Committee for review and 
fi nal approval.
 The SAAMI Technical Committees also work 
closely with the Commission Internationale 
Permanente (CIP), an international association 

of proof houses. By working together, CIP and 
SAAMI are working toward the development of 
internationally recognized standards. SAAMI 
Technical Committees frequently provide techni-
cal information to legislative and regulatory bod-

ies in the United States 
and around the world. 
Also, SAAMI is a recog-
nized nongovernmental 
organization (NGO) of 
the United Nations.
 As an accred-
ited standards developer, 
SAAMI’s standards for 
industry test methods, 
defi nitive proof loads and 
ammunition performance 
specifi cations are subject 
to review and various 
criterion of the American 
National Standards Insti-
tute (ANSI). SAAMI has 
been audited by ANSI and 
received exemplary marks 
for technical expertise, 
professionalism and com-
petency.
 When NSSF was 
formed in 1961 as the 
promotional arm for the 
fi rearms and shooting 
sports industry, it as-

sumed some of the duties of SAAMI. In 1963, 
the SAAMI Board of Directors voted to merge its 
promotional branch—The Sportsman’s Service 
Bureau—with NSSF.
 The two organizations assist each other, with 
NSSF relying on SAAMI’s technical expertise 
and its development of safety and best-practices 
documents for fi rearms, ammunition and shooting 
ranges, among others. With SAAMI technical in-
formation forming the factual basis of many NSSF 
brochures and issue-oriented papers, NSSF is able 
to use its unparalleled communications abilities 
to promote accurate information about fi rearms, 
ammunition, safety and the shooting sports to gun 
owners, the media and legislators.
 SAAMI and NSSF are models of how two or-
ganizations with complementary missions benefi t 
each other and their industry.

SAAMI and NSSF Have Complementary Missions
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Outlining key action steps, the Heritage 
Fund launched another major voter-
education campaign for the 2004 
elections.

A key to the success of the Heritage Fund was a national ad campaign 
that underscored the valuable contributions made by Fund members.

Hangtags on products produced by Heritage Fund 
member companies made customers aware of those 
manufacturers that stepped up to protect their 
fi rearms freedoms.
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With sponsorship from NSSF and 
television coverage from ESPN, 
the Annual ACUI Collegiate Clay 
Target Championships received 
national TV coverage.

With an emphasis on excitement and rugged adventure, 
NSSF’s “The Original Outdoor Challenge” ad campaign was 
designed to appeal to 18-34-year-old outdoor enthusiasts.

Seven of America’s top hunting 
and shooting writers joined 
together as the Heritage Fund 
Hunting Team in 2001 to help 
the Heritage Fund’s outreach and 
fundraising effort.

From left, standing, Dick Metcalf, 
Tom Gresham, Jim Zumbo, J. 
Wayne Fears, the late David 
Foster, David Petzal and, sitting, 
Jim Carmichel.

With an emphasis on excitement and rugged adventure, With an emphasis on excitement and rugged adventure, With an emphasis on excitement and rugged adventure, With an emphasis on excitement and rugged adventure, With an emphasis on excitement and rugged adventure, With an emphasis on excitement and rugged adventure, 
NSSF’s “The Original Outdoor Challenge” ad campaign was 
With an emphasis on excitement and rugged adventure, 
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1903 Springfield bolt-action rifle adopted for use by U.S. 

Army in World War I. Introduces .30-06 cartridge.

Bolt-action hunting rifles became popular after World 

War I. The .30-06 continues today as one of the most 

popular big-game calibers in the United States.

WW I Era 

   Semi-automatic rifles and shotguns gain popularity 

among both hunters and target shooters in post-war years. 

Post WW II Era 

WW II Era 

Image courtesy of Rock Island Auction Company

Image courtesy of NRA/National Firearms Museum 
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Post WW I Era 

Vietnam War Era 

Image courtesy of Colt 
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M-16 becomes service rifle, first sees combat in Vietnam War. 

Updated versions continue as current U.S. service rifle.

National Shooting 

Sports Foundation®

The Tradition Continues

First semi-automatic U.S. service rifle, the Garand, 

is first used in World War II.

Today’s modern sporting rifles are just another step in the evolution of the tools hunters 

and target shooters use to enjoy our sports. These rifles may not look like your current hunting 

rifle, but remember, your rifle probably doesn’t look much like your grandfather’s either.

AR (Armalite) -platform rifles are semi-automatic 

versions that look like their military counterparts.  

Now offered with hunt-specific features, these rifles 

are popular for varmint and big-game hunting. 

Today
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AR (Armalite) -platform rifles are semi-automatic 

versions that look like their military counterparts.  
versions that look like their military counterparts.  
versions that look like their military

Now offered with hunt-specific features, these rifles 

Today

Photo courtesy of Remington 

LEARN MORE ABOUT THE MODERN SPORTING 

RIFLE AT WWW.NSSF.ORG/RIFLE

Since Families Afi eld was launched in 2004, thirty states have passed 
legislation lowering barriers to youth hunting, and many states have 
added apprentice hunting licenses, with more than 418,000 purchased 
through 2010. The program is a partnership effort of NSSF, U.S. 
Sportsmen’s Alliance and National Wild Turkey Federation.

For thousands of newcomers across the country, NSSF’s 
First Shots is their introduction to the shooting sports.

NSSF’s “Modern Sporting Rifl e” campaign has 
reached millions with a message about the 
evolution of sporting rifl es from their military 
counterparts, emphasizing that today’s AR-style 
rifl e is simply the next step in that tradition.

legislation lowering barriers to youth hunting, and many states have 
added apprentice hunting licenses, with more than 418,000 purchased 
through 2010. The program is a partnership effort of NSSF, U.S. 
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 The defeat of  John Kerry in the 

2004 presidential race along with 

Senate Minority Leader Tom Daschle’s 

failed re-election bid in South 

Dakota were not only key political 

victories for those who believed in the 

constitutional right to bear arms but 

also underscored that shrill anti-gun 

rhetoric had lost its luster for a growing 

number of American voters.  

 Anti-gun opponents were always 

going to be around the bend but 

important progress had been made in 

clearing the tracks during the past fi ve 

years. It was now time to re-focus on 

programs to help build participation in 

the shooting sports. During the diffi cult 

municipal-lawsuit years, NSSF learned 

the value of building key alliances both 

within and outside its community. As 

NSSF developed new efforts to help 

retain and recruit hunting and target-

shooting enthusiasts, the Foundation 

understood that creating strong 

partnerships at the grassroots level 

would be the key to its success.

  The fi rst such partnership effort 

was launched in 2003 in cooperation 

with America’s state wildlife agencies. 

The Hunting Heritage Partnership 

(HHP) was a fi rst-of-its-kind program 

that provided grants to state wildlife 

agencies for innovative efforts to 

boost hunting opportunities for the 

average hunter. At a time when more 

and more state agencies recognized 

the importance of becoming involved 

in efforts to recruit new hunters and 

retain current participants, the HHP 

program provided critical dollars that 

enabled agencies to develop programs 

specifi cally tailored to key local issues, 

from land-ownership patterns to 

hunter demographics, in their state.

 A key goal of the HHP program was 

to help states build “models of success” 

that would serve to encourage other 

agencies to become more involved 

in grassroots efforts to boost hunting 

license sales. Through an HHP grant, 

for example, Pennsylvania was the 

fi rst state to map all of its open-to-the-

public hunting areas using the global 

positioning system (GPS). Within 

several years, four additional states 

had developed online access using 

GPS technology. Since 2003, the HHP 

grant program has provided more 

than 3.5 million dollars to dozens of 

states to help create new access and 

new opportunities around the country. 

The success of the Hunting Heritage 

Partnership program prompted a 

similar effort to stimulate innovative 

recruitment programs for public and 

private shooting ranges.

 In 2008, NSSF began another grant 

initiative, this time providing support 

to shooting ranges that proposed 

worthy projects to build their customer 

base and attract new participants. 

NSSF’s Range Partnership Grant Program 

Chapter Four

 A Tradition Endures

Since 2003, the Hunting 
Heritage Partnership grant 
program has provided more 
than $3.5 million to dozens 
of state wildlife agencies to 
help create new access and 
opportunities for hunters.
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is now funding dozens of new outreach 

efforts in fi fteen states.

 As the Foundation encouraged 

efforts to open the door for hunters 

across America, it also recognized the 

importance of identifying and reducing 

barriers that were hampering new 

participation. In 2005, NSSF research 

showed that while most of today’s youth 

defi ne their recreational preferences 

by the time they reach twelve years 

of age, many states had regulations 

that made it diffi cult for youth to 

hunt with their parents during these 

formative years. Not surprisingly, the 

research confi rmed that states with 

less restrictive age limits to hunting 

were signifi cantly more successful in 

recruiting new hunters.

 Working in partnership with the 

National Wild Turkey Federation, 

the U.S. Sportsmen’s Alliance and 

the Congressional Sportsmen’s 

Foundation, NSSF helped launch 

Families Afi eld in 2005 to encourage 

state legislatures to pass youth-friendly 

hunting regulations.  Key to this effort 

was model legislation that created a 

mentor license allowing a youngster 

to go afi eld under the supervision of 

a licensed hunter for his or her fi rst 

season prior to having taken a hunter-

education course. This try-before-you-

buy concept made all the difference 

in encouraging youngsters to head out 

with a family member to give hunting 

a shot. Since 2005, Families Afi eld has 

become one of NSSF’s most successful 

partnership efforts. By the summer 

of 2010, thirty states had enacted 

apprentice hunting license programs, 

attracting more than 400,000 new 

hunters.

 In a similar vein, NSSF introduced 

a new program in 2006 to assist 

those interested in getting started in 

handgun shooting. Industry research 

had revealed that the purchase of a 

handgun was viewed by many persons 

as a daunting procedure, effectively 

dissuading interested individuals from 

getting involved in handgun shooting. 

To help overcome that hurdle, the 

Foundation launched its First Shots 

program in cooperation with local 

gun clubs across the country. First Shots 

provided newcomers with a customer-

friendly orientation to handgun-

The Families Afi eld program 
has encouraged an early and 
safe introduction to hunting 
among youth.

©iStockphoto.com/JensenPhoto
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purchasing regulations as well as a 

hands-on shooting clinic supervised by 

certifi ed instructors.

 A key to the success of First Shots has 

been its emphasis on local advertising 

that invites community residents to 

participate in an upcoming event. Most 

all First Shots participants have indicated 

that they have had a long interest 

in trying their hand in shooting but 

simply did not know how or where 

to get started. Once given an inviting 

introduction, most all attendees 

have indicated that they would likely 

continue to shoot. Half of all fi rst-

timers have returned to their host 

range and twenty-fi ve percent of those 

have become members of the range. 

Indeed, over half of all participants 

have met their state’s requirements 

to own a handgun and have become 

active shooters. Today, First Shots has 

been expanded to include events for 

rifl e and shotgun shooting. More than 

160 events annually reach 4,000-plus 

new shooters at ranges in thirty-eight 

states.

 The industry began the new decade 

facing a host of diffi cult challenges that 

threatened the future of its businesses, 

its rights and sporting traditions. 

Industry unity and strong alliances 

with community partners helped 

NSSF meet those challenges head on. 

The Foundation not only made great 

progress in reducing those threats but 

also in building the base for a more 

successful future.

 In 2008 Painter resigned as NSSF’s 

president and CEO, taking up the 
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With more than 160 events, 
First Shots now reaches 
more than 4,000 new 
shooters at ranges across 
America.
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new title of senior advisor and trade 

liaison. Longtime Sturm, Ruger & Co. 

executive, general counsel, lifetime 

hunter and shooting-sports enthusiast 

Steve Sanetti was selected as the 

Foundation’s new chief executive. 

 Embarking on a fi ve-point strategic 

plan, NSSF developed a new mission 

statement to “Promote, Protect, and 

Preserve Hunting and the Shooting 

Sports.” NSSF shared a key goal 

with Task Force 20/20, a committee 

comprising leaders from industry, state 

agency and key hunting organizations 

formed at the 2008 Shooting Sports 

Summit, to focus on increasing 

participation in hunting and the 

shooting sports. 

 “Our goal of increasing 

participation by twenty percent over 

the next fi ve years is a stretch, but it’s 

achievable if we all pull together and 

refi ne and help fund programs that 

work,” said Sanetti.

  A key effort toward accomplishing 

this goal was a new program through 

which NSSF, working with one of 

America’s top outdoor advertising 

agencies, is partnering with a select 

number of state wildlife agencies to 

expand and more effectively promote 

innovative recruitment-and-retention 

strategies. A core aspect of this new 

effort is an advertising campaign called 

“Take Me Hunting, Take Me Shooting” 

that encourages today’s hunting 

parents to be sure to introduce their 

sons and daughters to hunting and 

shooting.

 “We recognize,” said Sanetti, 

“that America’s state wildlife agencies 

are key partners in helping to boost 

A Virginia Military Institute 
graduate and 28-year Sturm, 
Ruger executive and general 
counsel, Stephen L. Sanetti 
took over the helm of NSSF 
in 2008.

NSSF websites and 
e-newsletters are the founda-
tion of its broad-based com-
munications efforts.
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participation in our sports and are 

confi dent that by supporting the 

best concepts out there we can 

make solid headway in growing 

participation.”

 Supporting the Foundation’s 

new outreach programs is a 

signifi cant expansion of NSSF’s 

presence on the World Wide Web 

with key information portals that 

provide visitors nationwide data 

on hunting and target-shooting 

opportunities. Building on its 

electronic media capabilities, the 

Foundation has become highly 

active using all forms of social media, 

including Facebook, YouTube and 

Twitter, to disseminate its messages via 

channels through which the hunting 

and shooting community increasingly 

communicates.

 NSSF has increasingly relied on 

e-mailed newsletters to communicate 

with its many different audiences 

quickly and far less expensively than 

with print publications. The weekly 

Bullet Points, started in 1999, blazed the 

trail for other NSSF e-newsletters such 

as SHOT Show Blast and NSSF Member 

NSSF maintains an active 
presence on all the major 
social media websites, 
helping to keep industry 
members and gun owners 
informed via their favorite 
news source.

In its latest effort to bolster 
participation, NSSF launched 
a pilot advertising campaign 
called “Take Me Hunting, 
Take Me Shooting” in 2010, 
an initiative that grew out 
of recent Shooting Sports 
Summits.

 NSSF has increasingly relied on 
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News, the latter replacing the longtime 

monthly print publication NSSF Reports. 

Arriving in computer in-boxes of more 

than 40,000 subscribers every Monday, 

Bullet Points is considered a must-read 

by industry professionals, outdoor 

media and anyone else who wants to 

stay current with news related to the 

fi rearms industry, hunting and shooting. 

 NSSF’s latest electronic publication 

responds to the challenge of 

reactivating former hunters and 

shooters. Recognizing that many 

sportsmen and women are only 

occasionally active because they are 

not regularly prompted to head out, 

NSSF’s new electronic newsletter, Pull 

The Trigger, with video-dominated 

content, has been designed to “tickle” 

occasional or lapsed participants with 

the kinds of tips and information 

that specifi cally encourage them to 

go afi eld or to the range. Distributed 

in partnership with GunBroker.com, 

NSSF’s Pull The Trigger is e-mailed each 

month to more than 800,000 fi rearms 

owners throughout the country. The 

short but informative videos embedded 

in the newsletter receive some 150,000 

views per edition. “It’s great that we’re 

getting so many views on Pull The 

Trigger,” said Sanetti. “What’s even 

more gratifying is the tens of thousands 

of readers who, after watching a tip on 

sighting-in, for example, also click on 

to our Where To Shoot website and then 

print out a free target. That’s strong 

evidence that we’re getting folks off the 

couch and onto the shooting range.”

 Continuing as always to help to 

create a better understanding of 

legitimate ownership and responsible 

use of fi rearms, NSSF in 2009 

embarked on a major communications 

effort to dispel myths about and 

reaffi rm the sporting applications of 

today’s AR-platform rifl es, or “modern 

sporting rifl es.” This outreach effort 

included magazine articles, print 

advertising, television spots and a new-

media campaign resulting in more 

than 40 million impressions. Today’s 

modern sporting rifl e looks a lot 

different from yesterday’s counterpart. 

With this campaign, NSSF is helping 

traditionalist hunters, the media and 

the general public better understand 

that these rifl es are commonplace 

sporting fi rearms now available in a 

variety of hunting and target shooting 

calibers and confi gurations.

 While signifi cant progress has been 

made in reaffi rming the individual 

right to fi rearms ownership, new 

threats to industry and its customers 

continue to emerge, from efforts to 

ban all traditional ammunition to 

schemes to serialize individual rounds 

of ammunition and to “microstamp” 

tiny and fragile serial numbers on the 

tip of a gun’s fi ring pin. “Our industry 

has learned to be eternally vigilant, 

and while we have a very successful 

record in protecting the industry, we 

can never afford to drop our guard,” 
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NSSF’s educational website 
about the Modern Sporting 
Rifl e supported a nationwide 
campaign to dispel myths 
about AR-platform rifl es.



Although nearly all NSSF communications have 
migrated from print to electronic delivery, 
two trade publications continue to rely on 

the “power of print” to encourage vital segments of 
the industry—retailers and shooting ranges—to run 
modern, smart businesses that satisfy today’s savvy 
customers.
 SHOT 
Business, a 
magazine for 
independent 
fi rearms retailers, 
and The Range Report, a 
magazine for shooting range 
owners and managers, have 
been published for 19 and 14 
years, respectively.
 A concept 
developed by Bob 
Delfay, SHOT 
Business originally 
was published 
in-house by NSSF. 
As the magazine 
grew, NSSF created 
partnerships 
with a series 
of well-known 
outdoor magazine 
fi rms to publish 
the book. They 
were Petersen’s 
Publishing, known 
for producing Hot 
Rod and Guns & 
Ammo magazines, 
followed by 
Primedia, Times 
Mirror Co., and, currently, Bonnier 
Corporation, publisher of two of industry’s 
largest circulation titles, Field & Stream 
and Outdoor Life.
 With a subscription base of more than 
20,000 industry professionals, SHOT 
Business is the fi rearms industry’s largest 
trade publication and a valued member 
service. Launched as a monthly, SHOT 
Business now publishes seven times 
a year and features articles about new 
industry products, marketing, community 
relations, anti-theft equipment, Q&A’s 
with the Bureau of Alcohol, Tobacco, Firearms 
and Explosives, what products are selling best 

and where, and the long-running and popular 
Undercover Shopper, in which a reporter posing as 
a customer visits retailers and evaluates the shops 
based on customer service, appearance and product 
inventory, among other categories. Each edition 
also carries several pages of NSSF program news 
and items of interest to fi rearms retailers. During 

the SHOT Show, the magazine 
staff produces SHOT Daily, 
which contains a roundup of 
show news and is chockablock 

with 
advertisements. 
 The Range 
Report is the 
only magazine 
of its kind 
for shooting 

facility operators. An outgrowth of an NSSF 
newsletter called The Gun Club Advisor, 
The Range Report boasts a circulation of 
10,000-plus and is published in-house four 
times a year.
 The magazine features stories about 
how to improve a range’s appearance 
and operations, noise abatement, lead 
management, marketing to customers and 
the Undercover Shooter, a concept similar 
to the SHOT Business Undercover Shopper 

in that the reporter-
cum-customer 
evaluates a range’s 
safety, appearance, 
operation and 
customer service. 
NSSF staff members 
provide regular 
columns about NSSF 
programs such as 
First Shots that can 
help attract new 
customers and NSSF 
initiatives such as a 
national inventory of 
shooting ranges.
 The Range 
Report benefi ts from 
input provided by 
NSSF’s Association 
of Shooting Ranges’ 
Advisory Committee.

 Both magazines can be found online at 
shotbusiness.com and rangeinfo.org.

SHOT Business and The Range Report
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said Sanetti. Today, NSSF’s government 

affairs department is highly engaged 

in responding to these challenges and 

building on new opportunities.

 Strong lobbying efforts, for 

example, by the NSSF government-

relations team led to the introduction, 

and widespread co-sponsorship, of 

a firearms and ammunition excise 

tax-reform bill in both the U.S. House 

and Senate. This ground-breaking 

legislation, which would rectify a 

longstanding inequity in the frequency 

with which firearms and ammunition 

manufacturers pay a federal excise tax 

on the products they sell, was signed 

into law in 2010 as the Firearms Excise 

Tax Improvement Act. 

 Just a little over ten years ago, 

NSSF was hardly involved in political 

or legislative issues, let alone having 

a government-affairs department. 

Adding this capability is an example 

of how the Foundation has continued 

to expand its ability to respond to 

new challenges as well as emerging 

opportunities.

 Twenty years ago, a report to the 

NSSF membership titled, “A Tradition 

in Transition,” made mention of 

two guest editorials in a national 

newspaper, both of which focused on 

the issue of hunting. The report noted 

that one of the guest columnists, a 

woman reporter from a small New 

England town, wrote of the pleasant 

and often poignant images that the 

hunting season brought to mind: The 

father and son heading out together 

on opening day and the old men at 

the general store swapping tales of 

deer seasons past. Like the Veterans 

Day parade down Main Street and 

Christmas carols in the town common, 

for this reporter and the folks in her 

town, hunting was still a seasonal 

tradition and one much in keeping 

with community values.

 Another reporter on the same 

editorial page painted a very different 

picture of hunting. His column was 

not a shrill attack that resorted to 

the kind of propaganda pushed by 

the animal rights groups. Instead, 

he portrayed hunting as something 

that seemed incongruous in America 

today. Obviously not an outdoorsman 

himself, the sight of hunters not 

far from his country home struck 

him as out of place and somewhat 

threatening. Hunting, he seemed to 

say, was not fundamentally wrong; 

rather, it was a vestige of a past era 

and somehow inappropriate in a more 

modern and crowded society.

 This sharp contrast in views, 

whether about hunting, the shooting 

sports or firearms themselves, well 

defines the broad challenge NSSF 

and its industry members have faced 

over the past half century. In short, 

as America began to shed its rural 

heritage in the post-World War II 

years, would it also shed its sporting 

traditions and firearm freedoms along 

the way? 

 Over the years, pundits, both within 

and outside the hunting and shooting 

community, have made dire predictions 

about the future of those activities. The 

good news is that none of these doom-

and-gloom forecasts has come true—a 

result not just of good fortune.

 Working together with many great 

companies and organizations over the 

past five decades, NSSF has developed 

and promoted the kinds of efforts 

that directly responded to challenges 

against sporting traditions and firearms 

freedoms in a changing America. 

 New shooting games, from 

sporting clays and cowboy action 



events to action pistol and three-

gun competitions, together with 

the expansion of open-to-the-public 

shooting facilities, have helped create 

double-digit increases in handgun, 

rifl e and shotgun shooting over the 

past decade. 

 While down from the record 

baby-boomer years, hunter numbers 

have stabilized over the past fi ve years 

with many top hunting states seeing 

increases in license sales over the 

past several years. At the same time, 

hunter expenditures have increased 

dramatically. Federal excise taxes 

collected under the Pittman-Robertson 

Act—the principal source of wildlife 

conservation funding—have climbed 

from $130 million annually twenty 

years ago to over $450 million today. 

 Twenty years ago, innovative 

programs to boost participation in 

the shooting sports were few and far 

between. Today “recruitment and 

retention” have become a dominant 

perspective among America’s state 

wildlife agencies and sportsman’s 

organizations. NSSF takes special 

pride in having helped launch this 

movement in respect to both hunting 

and shooting sports participation.

 Less than two decades ago, the 

Foundation had only a minimal 

involvement in political, legislative and 

regulatory issues that might impact 

its members’ future. Today, NSSF’s 

government-affairs division actively 

represents industry at both the state 

and national level.

 Over the past twenty years, the 

overall number of fi rearms accidents 

has declined by 42 percent and now 

account for less than 1 percent of all 

fatal accidents in the United States 

annually. Over its fi fty-year history, 

NSSF has played an important role 

in helping to ensure the safe use and 

storage of fi rearms, from early efforts 

to promote the use of hunter orange 

and the implementation of mandatory 

hunter education courses to its Project 

ChildSafe in more recent years. 

 The Foundation understands that 

there are no easy solutions to the wide 

range of issues and concerns faced by 

industry members. No one, of course, 

can turn the clock back to a time when 

hunting and target shooting were as 

easy as heading out to the back forty 

and when fi rearms ownership was no 

more controversial that owning an ax 

or a plow.

 Historians remind us that great 

nations remain great because they 

continue to invest in their future. 

The same holds true for any industry. 

One hundred years ago, a time when 

most all of America’s wildlife faced a 

bleak and uncertain future, industry 

leaders invested in organizations such 

as the Wildlife Management Institute 

and, thirty years later, in the Pittman-

Robertson Act, which continues to be 

the mainstay for funding the nation’s 

wildlife conservation programs. 

 Fifty years ago, industry created the 

National Shooting Sports Foundation 

to help ensure that sporting traditions 

would continue to fl ourish in an 

increasingly urban landscape and 

culture. That investment has not only 

helped support a healthy business 

climate for Foundation members but 

helped millions of industry’s customers 

to continue to enjoy their constitutional 

freedoms as well as great days afi eld 

and at the range. Over the years, that 

investment also has helped build an 

organization of highly dedicated and 

knowledgeable individuals ready to 

meet the challenges along the trail 

ahead. 
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NSSF...

ready to 

meet the 

challenges 

on the trail 

ahead.
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Addressing more than 200 industry and 
conservation leaders at the 2008 Shooting 
Sports Summit, NSSF President and CEO 
Steve Sanetti encouraged the group to look 
for creative initiatives to ensure the future 
of hunting and the shooting sports.

Staunch supporter of gun rights and hunt-
ing and shootng traditions, Governor and 
presidential hopeful Mike Huckabee was 
keynote speaker at the 2008 Summit.

Key fi ndings on recruitment and retention strategies 
in NSSF’s The Future of Hunting and the Shooting 
Sports provided the impetus for the 2008 Shooting 
Sports Summit in Colorado Springs.

The original NSSF shield logo evolved in its design over the years, with a brand new look introduced in 2005.

The Future of Hunting and 
the Shooting Sports

Research-Based Recruitment 
and Retention Strategies

Responsive Management 
and

The National Shooting Sports Foundation

Produced under a grant from the United States Fish and Wildlife Service, Division of
Federal Aid, Federal Aid in Sport Fish and Wildlife Restoration Grant Agreement CT-M-6-0

11 Mile Hill Road, Newtown, CT 06470 • Phone: 203-426-1320 • Fax: 203-426-1087
www.nssf.org

T
he Future of H
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From 1979 through 2010, the 
venerable hunter-and-hound 
image served as SHOT Show’s 
logo, giving way in 2011 to a 
more inclusive mark.

By 2010, the SHOT Show 
had grown to be the eleventh 
largest trade show in North 
America. At its State of the 
Industry Dinner at the show, 
NSSF presents highlights 
from the past year and a 
performance by such top-fl ight 
entertainers as LeAnn Rimes, 
Lee Ann Womack, Miranda 
Lambert and Bill Engvall.

Utilizing the video production capabilities 
of its new in-house studio, NSSF produced 
a companion video to this publication that 
can be viewed at NSSF.org.
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The future of your business
depends on it.

For almost 50 years, our mission has always

been to promote, protect and preserve our

hunting and shooting sports. Now more than

ever, it’s time to shoot for more and become a

NSSF member.  To join, contact Bettyjane

Swann at (203) 426-1320 or bswann@nssf.org.

Join the National Shooting Sports Foundation. Help us attract, excite and inform
new hunters and shooters – and turn them into your customers.

Your Future Is Our Business
It’s Also Our Mission and Passion

National Shooting
Sports Foundation®

All of us are a part of the lucky few who make a living

pursuing our passion.  We are the National Shooting Sports

Foundation, the trade association of the firearms, ammunition

and shooting industry.  By becoming a NSSF member, you

enable us to attract, excite and inform new hunters and

shooters in every state about the sport we love . . . new

enthusiasts mean more business for everyone. Whether it is

in the field, on the range, in Washington, D.C. or 50 state

capitals, we stand proudly as your voice. Help us make your

voice louder and stronger where it counts.

www.MembershipMeansBusiness.org
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